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 التطبيقات الرقمية على سلوك  ثيرأت

 السياح في الجـزائر 

 دراسة مسحية على عينة من مستخدمي الفيسبوك 

 -بومراس تيزي وزو و  -في ولايتي 

 

 



 

 

 

 

 

 

 

 

 



 



 

 

 

 

 



 

 

 

 

 

 

 



 



 



63%

42%

 43%



 

 

 Abstract: 
This study aims to analyze the impact of digital applications on tourist behavior 

in the Wilaya of Tizi Ouzou by examining the relationship between the use of these 

applications and tourists' trends, as well as identifying the most important digital 

applications used in tourism and the factors influencing digital tourist behavior. The 

study employed a descriptive-analytical methodology, using questionnaires and 

simple observation to collect data from a purposive sample of 100 individuals from 

the wilaya. The innovation and adoption approach was utilized to address the study 

problem. 

- 63% of respondents regularly rely on digital applications during their tourism 

experiences. 

- 44% of tourists made bookings directly via applications after browsing digital 

content. 

- 42% found that applications help reduce costs by comparing prices and offers. 

- 43% of participants changed their travel pattern from group travel to individual 

travel, due to the independence and real-time information these applications 

provide. 

- 84% of users confirmed that they discover new destinations through these 

platforms, indicating a motivational effect on tourists toward exploring new 

and unfamiliar experiences. 
 

Keywords: Impact, Digital Applications, Facebook, Tourist Behavior 
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 التطبيقات الرقمية على سلوك السياح في الجزائر ثيرأت

 ينة من مستخدمي الفيسبوك في ولايتي دراسة مسحية على ع

وبومرداس . تيزي وزو  
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 ؟ كم مرة تستخدم هذه التطبيقات أو المواقع لتنظيم رحلاتك -2
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