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 Advertisement is considered as an old communicative art used by people for a long 

time. With societies’ development, it has become a crucial means of communication with 

the users of a product or a service. Advertisements are messages paid for by those who 

send them and are intended to inform or influence the consumers. In today’s world, 

advertizing uses every possible media to pass the message through it, it does this via 

television, radio, internet, prints (newspapers, magazines, etc) and even by direct selling. 

 To do this, companies convert the ideas and the concepts of the product to create 

the visual, text, layouts and themes that represent it and communicate it to the users. Thus, 

advertizing has long been viewed as a method of mass promotion, since one message can 

reach a large number of people. 

 Advertizing as a significant way to make the product known by the consumers and 

persuade them to buy the product has largely applied rhetorical devices which give the 

advertisement an aesthetic retouch. Advertisers use these devices to reach the goals which 

they set mainly to attract the consumer’s attention, to inform him about the product and 

make him interested in it, to spare a desire to buy the product and finally to get a feedback 

from the consumers i.e. an action leading to the purchase itself. The effectiveness of 

rhetorical devices in these stages, if used properly, may greatly contribute to the whole 

effect on advertisement. 

 One of these rhetorical devices which became a popular tool in advertising is “Pun” 

or what is also known as “word play”. In spite of the fact that puns are avoided as far as 

possible in our daily communication, it is not the case in advertisements. Thanks to their 

brevity and rich meaning, they have attracted and earned the love of advertisers and 
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become an important way to persuade the consumers and urge them to buy. Therefore, 

using puns in advertising can make the language acquire an aesthetic effect and then 

become an effective way to attract the audience. 

 In addition to what is said before, puns are considered as a source of ambiguity. 

However, they are quite difficult to be deciphered by non-native speakers, native speakers 

and translators who need to have a certain social, cultural, and linguistic knowledge to be 

able to understand the meaning of pun word. 

 This work is an attempt to get a closer look on how to overcome the difficulties of 

translating puns in advertising from Arabic into English in ارʸإع Dubai 

Properties’ brochures? 

This gives birth to some sub-questions which are as follow: 

 What are the strategies used to deal with the punning passages? 

 Can the linguistic and the social context be enough to decipher the intended 

meaning of the pun word? 

 Can we proceed by functional, formal or dynamic equivalence to translate pun 

words? 

 In order to provide an answer to the above mentioned questions, we suggest the 

following hypotheses: 

 We may adopt the eight strategies suggested by DELABASTITA when dealing 

with pun words which are selected according to the type of pun and the purpose of the 

source text. 

 It would be necessary to take into consideration both the linguistic and the social 

context, since we are working on two different linguistic systems and cultures. 
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 Puns can be translated in relation to their function in both the source and the target 

text, or we may proceed either formally if we intend to keep the linguistic function or 

dynamically if we intend to reproduce the same effects.  

 In order to achieve an appropriate translation of puns and fulfill the particular end 

of their use in advertisements, we will have to process with both linguistic approaches and 

translation theories. These latter are the Pragmatic approach, the Relevance theory and the 

Skopos one. Each one of them has a distinct and particular point of view concerning the 

use and the translation of puns. For Pragmatics, it is of paramount importance to focus on 

the meaning within context. As for the Relevance theory, it attaches importance to the 

understanding of the punster’s intention by refering to context and the cognitive system of 

the receivers. Concerning the Skopos theory, it concentrates on the expected purpose and 

functions of advertisement texts. 

 There are many reasons that urged us to choose the present topic, among which we 

mention the greatest use of pun in advertisement and its place in people’s daily life, the 

interest we hold for advertisement, the rhetorical aspect of puns which need a deep 

thinking to guess the intended meaning, and their importance in advertisement either for 

their aesthetic, persuasive or humorous effect. 

 We have chosen this topic which has long been studied from the linguistic and 

rhetorical side, but our dissertation will center on the traductological one. Therefore, our 

aim is that at the end of the work, we would like each one of us to be able to find puns in 

Arabic then adopt the right and appropriate strategies to translate them into English. 

 This research paper covers three different chapters. The first one entitled the 

“Definition of Pun”, includes different sources’ definition (1-1), the relation of puns with 

the connotative and the denotative meanings (1-2) and the classification of this device both 
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in Arabic and English (1-3). The second one named “Translating Pun in Advertisement”, 

includes the use of puns in advertisement (2-1), the adopted linguistic approaches and 

translation theories (2-2) in addition to the different strategies suggested by 

DELABASTITA to translate puns (2-3). The third chapter, which is a practical one, deals 

with the presentation of the corpus (3-1), the analysis methodology adopted when dealing 

with the examples (3.2), and the critical analysis of some pun examples extracted from 

 .Dubai Properties’ brochures (3-3) إعʺار

 In order to carry out successfully and appropriately our research paper, we did our 

best to use trustworthy references that were selected carefully and precisely and they are: 

-DELABASTITA (1993), There is a Double Tongue: An Investigation Into The 

Translation of Shakespeare’s Wordplay With Special Reference to Hamlet.  

-NIDA (1993), Langue, Culture and translating. 

-LEECH (1983), Principle of pragmatic. 

-SPERBER and WILSON (1986), Relevance: Communication and Cognition. 

 We would like to mention that the significance of the study lies on its consideration 

on pun as one of the aspects of indirectness which leads to many nuances of meaning. One 

of the studies that addressed Arabic and English puns is the one of  ȑاوȃʛالعʦʽاهʛإب  (2015) 

at the University of Algeirs “Abu EL Kacem Saad Allah” entitled: 

 إلىالانʱاجات الʻʽʶʺائʽة و الʱلفʨȄʜنʽة الأمʽȞȄʛة الʺʛʱʶجة  في"الʨʱرȄة"إشȞالʽة تʛجʺة الʱلاعʖ اللفʤي 

     .على القʨʻات العʽȃʛة  والʺʶلʶلات الʺʲʰات الأفلامدراسة حالة لʺʨʺʳعة مʧ . العʽȃʛة
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 Since we are talking about the achievement of a correct work as best as possible, it 

is worth to mention some of the difficulties that we have encountered while dealing with 

our research paper and among which we mention the lack of the sources that deal with the 

topic in Arabic. 
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 This section is theoretical since it tackles the issue of pun and is an attempt to   

provide a definition for pun according to different resources and theorists to clarify all 

what is related to it, including its difference to other related rhetorical devices such as 

paronomasia (1-1). Since, pun implies two meanings we have clarified its relation with 

Connotation and Denotation (1-2). As we are working in two languages, it is necessary to 

give the classification of puns in both Arabic and English (1.3).  

1.1. Definition of Pun 

        The term Pun is a common literary device which is considered as a play on word. It is 

an art that goes back to the Greco-Roman time, as it was used in oratory (Antony 

CORBEILL, 1996:95). Puns can be used to convey humor or ambiguity. As a rhetorical 

device, pun has been dealt with by the Romans, the Greeks and Pre-Islamic Arabs who 

recognized that there are two layers of meaning in puns; deep and surface meanings. 

 Despite the rich heritage of this rhethorical device, the term “Pun”, known as a 

source of ambiguity and indirectness, is itself a recent innovation that has been studied by a 

diverse range of researchers and linguists.  

According to the online monolingual dictionary "عانيʸال ʤʱمع" , ’tawriya has been 

defined as: 

" ٍȌْانُ بِلَف َʻْد الإتʦ ُʁ عʗٌʻِ خَفِيٌّ هʦَُ الʸقْ َǺ ًىʹ عْ مَ ʦدٍ، وَ ُʁ قْ ʙُ مَ ْʻَغ ٌʙِاهʡَ ʔٌȂʙَِىً قʹ عْ ʻان، مَ َ́ عْ  "لَهُ مَ

)201708th February,  on ar. Visited-Almaany.com/ar/dict/arwww.(  

“Bringing a term having two meanings, an unintentional near apparent meaning and an 

intended far-hidden meaning” (Our translation) 
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 According to the bilingual dictionary '' عانيʸال '' , ’tawriya has different 

correspondents in English which are: Allusion, Double entendre, Equivocation, hint, 

Innuendo, Insinuation, Paronomasia and Pun. However, we have opted for the concept of 

“Pun” because it is most appropriate according to the definition provided by The Oxford 

Dictionary (1995:940) in which it has been defined as follows: “A humorous use of a word 

that has two meanings, or of different words that sound the same; a play on words”  

It appears from this definition that Pun can be a single word with two meanings as 

it can be constituted of two words which are phonologically different. 

It is worth mentioning that “Pun” is sometimes referred to as “Paronomasia” 

which is defined in  .”dictionary as: “similarity between words  الʸعاني 

(www.almaany.com/en/dict/ar-en.Visited on 08th February 2017) 

To go further in this difference between the two kinds of word play, it is worth   

distinguishing between these two concepts because of the confusion made especially in 

terms of their equivalent in Arabic since the right ones are: ’lǧinās for “Paronomasia” 

which is defined in the same dictionary as: 

 "المعنى فاختلاكلمتین في الحروف مع  اتفاق"

 “A similarity between two words in term of letters but with different meanings” 

(Our translation), and ’tawriya for “Pun” as it is abovementioned. For this, in the following 

paragraphs we will try to clarify and give the major differences between them. 

We can easily notice that both devices refer to words showing phonological identity 

and semantic disparity. This highlights the close relationship between ’tawriya and ’lǧinās 
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especially ’lǧinās ’tām. According to  the two concepts seem to be ,(100-1997:99) علام 

different in certain aspects in spite of their close relationship. ’lǧinās is achieved by the 

repetition of the same word form or construction, but ’tawriya involves a single occurrence 

that conjures up two different meanings. Moreover, the meaning of the words involved in 

’lǧinās is equally manifest. In ’tawriya, there are always two or more meanings, one is 

manifest (near) and the other one is latent (far). The latent meaning is the one intended by 

the speaker. Also, in ’tawriya, the speaker intends only one meaning, while in ’lǧinās the 

two meanings are intended. Consider the following example about ’lǧinās: 

 مʧ اسʧʡʨʱ الʛاحة     الʛاحةما ملأ 

(Cited in Abdul-Raof, 2006: 262) 

The palm of the hand will not be full   

For who used to like laziness. (Our translation) 

In this verse, there is ’lǧinās since the poet uses the lexical item ’araḥa twice in two 

different positions where the word means “hand palm” in the first and “laziness” in the 

second. The poet exploits playing upon identical or similar words as a technique for 

embellishing texts and drawing attention to his intended meaning, i.e. the lazy person will 

not become wealthy. 

On this basis, most Arab rhetoricians consider ’tawriya and ’lǧinās as two separate 

devices that belong to two different modes in عǽʙʰال ʦعل According to them, the function of 

’tawriya is for a semantic embellishment, as for ’lǧinās, it aims at lexical embellishment, 

since the first involves playing upon the meanings a word may have, whereas the second 

involves playing upon similar forms that have different meanings in each occurrence. And 
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this may reveal why Siham Al-KAWWAZ (2012: 10) prefers paronomasia as an 

equivalent term to ’lǧinās. 

 According to Arab and non-Arab theoreticians, this device has been defined in 

various ways. 

Among the Arab theoreticians who gave importance to pun as a figurative device 

we mention:  ȑʨʺʴف ,(2004) الʸال ʧیʙصلاح الȑʙ  (1971) and يʻȄوʜ(1975) الق who consider 

pun as a process of stating a single word which contains two meanings. The first one is 

clear and obvious, whereas the second is not. In addition to this, they suggest a linguistic 

cue indicating that the intended meaning is the far-fetched meaning rather than the obvious 

one. 

In addition to Arab theorists, the western ones have also dealt with this device. 

Starting with translation theorists, namely Peter NEWMARK (1988) who defines this 

rhetorical device as:  

 “Using a word or two words with the same sound (piece/ peace), or a 

group of words with the same sound (personne alitee / personnalite) in their 

two possible senses, usually for the purpose of arousing laughter or 

amusement, and sometimes to concentrate meaning”.(NEWMARK, 

1988:217) 

 Generally speaking, this definition is found to be much simpler than their 

counterparts in Arabic. In the above quotation, NEWMARK states that puns are words 

sharing the same pronunciation with different meanings, and according to him puns are 

usually used to give a humorous effect to the text in which they occur. 
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           He also tackles the translability of this device. He (1988:217) maintains that “puns 

made by punning poets are most difficult to translate, since they are limited by meter. 

Often the pun simply has to be sacrificed”  

  Based on the reason that puns depend on the structural features of a language, and 

that different languages have different structures, Eugen NIDA (1993) describes pun as 

follow: 

"Playing on the meaning and formal resemblance of words (Punning) is a 

universal phenomenon, and in some languages this rhetorical device is 

extensively encouraged and practiced" ( NIDA, 1993:87). 

  In this definition, NIDA sees pun as a kind of word play and speaks about the 

morphological level of words. He also added that this figure of speech is largely used in 

different fields.  

John   LUND (1947) defines pun as: 

“a rhetorical device that often relies on the different meanings of a 

polysemic  word, the literal and non-literal meaning of an idiom or on 

bringing two homonyms together in the same utterance to produce 

witticism” (LUND, 1947:83) 

 In the above quotation, LUND provides a clear definition concerning the double 

meanings of polysemic and homonymic words, and their humorous effect on the sentence.  

Marianne LEDERER (1981) defined Punning as the trick of combining two or 

more ideas within a single word or expression. She observed that the simplest pun is based 

on the use of a single sound which generates two or more different meanings. If the 

difference in meaning is not accompanied by a difference in spelling, the pun is called a 

homograph pun. She divided puns into single sound pun, double sound pun, spoonerism, 

palindromes, and acronyms. 
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 In addition to the above theorists, the most remarkable thing in LEDERER’s 

definition is that she provides the different types of puns at both levels: phonological and 

morphological. 

 Dirk DELABASTITA (1993) offers an operational definition of pun: 

“Wordplay is the general name indicating the various textual phenomena in 

which certain features inherent in the structure of the language used are 

exploited in such a way as to establish a communicatively significant, 

(near)-simultaneous confrontation of at least two linguistic structures with 

more or less dissimilar meanings (signifieds) and more or less similar forms 

(signifiers)” (DELABASTITA, 1993:57).  

In this definition, it is stated that pun or the word play is based on the confrontation 

of linguistic forms that are formally similar. This similarity is shown at the level of 

homophony, homography and paronymy as well as semantically, since several meanings 

are activated by identical or similar forms in a text and arise ambiguity because words that 

look and sound alike are misleading, especially for the translator. 

1.2. Pun’s Relation with Connotation and Denotation  

According to Ferdinand DE SAUSSURE (1971), the linguistic sign consists of a 

signifier and a signified. Therefore, the three concepts denotation, connotation and pun 

occur at the level of the signified. It means that a word can have either a denotative or 

connotative meaning, or both. In what follows we will distinguish between these concepts 

and show the fundamental relation between them.  

Cathrine KERBRAT-ORECCHIONI (1977) defines connotation as: 

“Ce que on appelle "connotation" est constituée par les valeurs additionnelles 

d'un message quelconque, valeurs étrangères a) a la signification proprement 
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dite, véhiculée par les signes lexicaux et les constituants grammaticaux 

(dénotation), b) au référent du discours ” (KERBRAT-ORECCHIONI, 

1977:121). 

“What is called "connotation" is constituted by the additional values of any 

message, foreign values, a) to the proper meaning, conveyed by the lexical signs and the 

grammatical constituents (denotation), b) to the referent of discourse.” (Our translation) 

In this quotation, KERBRAT-ORECCHIONI opposed the two meanings that a 

word can have; the connotative meaning and the denotative one. The former is related to 

extra-linguistic values such as cultural, social, geographical, historical, etc, while the latter 

refers to the literal meaning carried by the lexical and grammatical components.  

If we want to situate pun between Denotation and Connotation, we can say that it 

includes both of them i.e. the definitions provided to pun reveal that it is a word which has 

two meanings, a near and a far one. The near meaning is the first one which comes to our 

mind and doesn’t necessitate an effort to be recognized. The second is a hidden far 

meaning. To understand it, we have to be familiar not only with the lexical sign but also 

with the cultural and ideological background. 

What makes these three concepts different is meaning i.e. when using puns, the 

speaker gives the near meaning, but his intention is hidden and the reader has to deduce it.  

1.3. Classification of Puns 

 Since we have two linguistic systems, the systematic classification of puns will be 

different. This is because their nature is different in both English and Arabic. Puns in both 

languages are going to be classified with illustrations. 
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1.3.1 Classification in Arabic  

Arabic puns ’tawriya are governed and controlled by a logico-semantic contextual 

framework which determines both their immediate and far meanings. According to this 

criterion, pun is divided according to Șʽʱالع ʜȄʜالع ʙʰ(103-96 :1971) ع into four types which 

are: ’tawriya ’lmuǧarada (stripped-off Pun), ’tawriya’lmurašaḥa (strengthened Pun) 

’tawriya ’lmubayana (clarifying Pun) and ’tawriya’lmuhaya’a (preparing Pun), in his 

book  ʦععلǽʙʰال , Șʽʱالع provided us with examples for each type as they will be illustrated 

hereinafter. 

1.3.1.1 Stripped-off Pun  

It is qualified as “stipped-off” because there is no reference to both meanings; near 

and far. In other words, there is any requirement neither to the immediate meaning nor to 

the remote intended one. This may be illustrated by the following Quranic verse: 

Allah Almighty said:  

     )5(آǽة  - سʨرة ʡه       "اسȎʦʯ الʛحʺʧ على العʛش "

“The most merciful [who is] above the Throne established”.   

          ( https://quran.com/20 Taha.Verse 5. Visited on 05th March 2017) 

  In this Quranic verse, the pillars of pun are not provided, since it is a stripped-off 

pun. The pun word in this example is ’istawā whose near meaning is “be straight” and the 

far-fetched meaning is absolute power and control which refer to the authority of Allah 

and there is no reference to both meanings. 
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1.3.1.2 Strengthened Pun 

 Contrary to the previous type, in this one, there is a reference to the near meaning 

only. This type is rather complicated and misleading as the speaker provides a cue for the 

near meaning which is not intended, either before the pun word or after. Consider the 

following Quranic verse: 

ʨسّعʨن  Ǻأیʗٍ  بʻʽʻاμا والʶʺاءَ " ا لا مُ       )47(آǽة  - سʨرة الʚارȄات     " و إنّ

“And the heaven we constructed with strength, and indeed, we are [its] expander”          

(https://quran.com/51 The Winnowing winds. Verse 47.Visited on 05th March 2017) 

The pun word here is bi’aydin .The immediate meaning which is not intended is 

“hands” whereas the remote meaning which is intended by Allah Almighty is the 

supremacy of the Creator who created the Earth and the Skies. 

1.3.1.3  Clarifying Pun 

 In this third type, the writer or speaker proceeds contrary to the precedent type. 

Here the emphasis is on the far meaning and the punster provides a word before or after the 

punning one to which it refers. Consider the following poetic text: 

 ʛʶال ʖذن Ȑالعاحأرʡ Șأنّ  ان في الأف ʧȞʺالةفهل مʚلع الغʢت  

I see the wolf’s tail appearing in the horizon 

May the deer appear (Our translation)  

Pun in this example occurs at the level of the word ’alġazala which means “deer” 

that is not intended by the author, as he means the sun. This meaning is clarified by the 



Chapter One: Definitions of Pun 
 

15 
 

word that comes just after taṭla‛u which means appear and it is known that it is the sun that 

appears not the deer. 

1.3.1.4 Preparing Pun 

  In this last type, if the writer or speaker has the intention to pun, he provides cues 

to prepare the reader i.e. pun is prepared by post-qualifications (stating a word before the 

Pun word), pre-qualifications (stating a word just after the pun word) or juxtaposed 

qualifications (in which the pun word is between two preparing words).Consider the 

following example: 

كَ  ُʛʽا وسʻʽف  ً  كʛبِ  عʧ أفʛجʗَ  و قلʖٍ  عʧ حʗَ وّ فʛ        عʺȄʛةً  سʛʽة

ȍا رتَ ھوأʻʽف  ʧْم  ʥَ ّʽʺةً  سʻ  الʹʗبِ  ذلʥَ  مʧْ  الفʙضَ  ذاكَ  فأʛνʣتَ      سُ

Your conduct will become our eternal way of life 

You cheered hearts and drive away sorrow 

And you show us the Sunnah 

As you show us the compulsory and optional orders (Our translation) 

 The pun here is implied in the two lexical items ’alfarḍ and ’anadab the first 

meaning of these words are “compulsory” and “optional orders” respectively. Firstly, these 

two words could refer to ’al ’ahkām ’ašar‛iya which are “judiciary orders” which represent 

the immediate meaning. Secondly, the lexical item ’alfarḍ could also mean ’al ‛aṭā’ 

“giving things away” and the other lexical item ’anadab can refer to the man who is very 

fast in solving the problems of the needy, or the man who does not hesitate in life in 

general. These two lexical senses represent the remote meaning. Mentioning the word 

“Sunnah” is considered to be decisive for preparing the puns in the two words. 
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1.3.2  Classification of Puns in English 

 Puns in English are classified according to how they are spelt, pronounced, as well 

as their various meanings. Many scholars gave different classifications.  

 From a linguistic point of view, puns in English fall into two categories: the 

Implicit and the explicit. The implicit pun occurs when the pun word is mentioned once, 

but it carries more than one meaning that the reader/listener has to decipher alone, while 

the explicit pun occurs when the pun word is used twice in a sentence, and the two 

meanings of this word are provided.  

 Accordingly, Salzman (1998:102) points out that for each pun word there may exist 

a single occurrence of a word, or a recurrence of that word. Consequently, pun fall into 

several categories, the followings are the major ones: 

1.3.2.1 Homophonic or Phonological Pun 

 This kind of pun refers to lexemes which have the same or nearly the same 

pronunciation but with a different spelling and meaning, as it is pointed by Geoffrey, 

LEECH (1969: 210-211) “homophonic Pun occurs when words differ in the way they are 

written, orthographic difference, but pronounced alike.”. An example of this type is 

Abraham LINCONLN’s statement (1858) in a speech delivered during his presidency in 

USA: “The ballot is stronger than the bullet”. He meant that unlike the bloody bullets, 

ballots are the rightful and the peaceful means to grant victory to the right party. Both 

“bullets”/bƱlIt/ and “ballots”/bælǝt/ have nearly the same pronunciation but their meanings 

are largely different, the first is a round pointed piece of metal shot from a gun and the 

second is a system of voting in secret. 
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1.3.2.2 Homonymic Pun 

 This kind refers to lexical items which are written alike and share the same 

pronunciation, but have a different meaning. This kind is defined by (LEECH, 1969 209-

210) as distinct words which are spelt and pronounced alike. A homonymic pun contains 

aspects of both the homophonic pun and the homographic pun. In this type of pun, the 

wordplay involves a word that is spelled and sounds the same, yet it has different 

meanings. This can be illustrated in the following Coca Cola advertisement “coke can 

refresh you like no other can.” The first “can” refers to the modal verb which expresses 

ability while the second “can” means a metal box that keeps food and drinks.  

1.3.2.3 Homographic Pun  

 This kind of puns refers to the lexemes which have the same spelling, different 

pronunciation, and vastly different meaning. These puns are often written rather than 

spoken, as they trick the reader to read the “wrong” sound. This type can be illustrated by 

the example taken from Thorsten SCHOSTER (2005:166) “what choice does discontent 

soldier face who is about to be sent to the Sahara? Desert or desert?”. The word “Desert” 

functions in this sentence as a homographic pun in which the word “Desert” has two 

pronunciations, the first one is /dӀ′Zз:t/ (verb) which means to leave somebody or go away 

from a place and leave it empty, while the second is pronounced /dezǝt/(noun) which 

means a large area of land without water and trees often covered by sand. 

1.3.2.4 Polysemic or Semantic Pun 

  Polysemy refers to the phenomenon that one word has dissimilar meanings, but 

obviously related meanings, often with respect to particular contexts. Consider the 

following examples of polysemy: “I like kids, but I don’t think I could eat a whole one”. In 
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the given example, the polysemous word “kid” is a pun one. The first meaning of kid is a 

baby, whereas the second is a baby goat, and it is the intended one.  

These first types can be simplified in the following table: 

Type of Pun  Meaning Spelling Pronunciation 

Homophonic Pun Different Different /same Same/ nearly the 

same  

Homonymic Pun Different Same Same 

Homographic Pun Different Same Different 

Polysemic Pun Different but related Same Different /same 

Table1: Some differences of Puns 

1.3.2.5 Parody Pun 

  This kind is based on the needs expressed in the form of the structure of well-

known parodies like aphorisms, proverbs or idiomatic expressions. This type is an existing 

social, cultural knowledge-based expression Zhang Li CHENGMING (2004: 89).  In order 

to clarify this type of puns we have chosen an example from Toyota 

advertisement: “Where there is a way, there is a Toyota”. The advertiser skillfully made 

use of the expression “There is a will, there is a way” which is a famous Aphorism. This 

make the advertisement attractive and easy to remember, when consumers want to buy car, 

they automatically think about Toyota.  

1.3.2.6 Visual Pun 

  It implies the use of symbols to suggest two or more meanings or different 

associations. A visual pun combines two or more symbols or pictures to form a new 

meaning. It is a creative artwork in which several visual forms that look alike are 

connected and combined so as to bring out two or more possible meaningful ideas. Paul 
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HAMMOND and Patrick HUGHES (1978:12) illustrate that two different meanings have 

similar appearance. This type of puns is largely used in advertisements to achieve easily 

the goal of persuasiveness. Consider the following visual pun from British Airways: 

 

Figure1: Visual Pun of British Airways 

In the above image, the company wants to boast its airlines and this by stating next 

to the tired open eyes which are represented by windows of the plane” Didn’t sleep last 

flight? Fly Club World more beds, more places and more sleeps” just to persuade people 

that British airways are better than any other one since they provide the passenger with a 

comfort which does not exist in any other airline. 

To sum up, this chapter has shed light on the pun’s issue. It clarified this concept 

and some relative issues like paronomasia, connotation, and denotation according to 

linguistic and translation theoreticians. In one hand, the Arab ones consider pun as one 

word with two meanings, a near and a far one. In the other hand, the English theoreticians 

see pun differently. They defined it as two words written or pronounced either alike or 

differently and have divergent meanings. To go further on this chapter we have provided 

the classification of puns in both Arabic and English which have been strengthened by 
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examples. After the two classifications, we have noticed that there is a distinction in those 

provided by both the Arab and non-Arab theoreticians and this is mainly due to the fact 

that the two languages belong to different linguistic systems 
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 The aim of this chapter is to go deeper in the use of puns in advertisement (AD) this 

is why we thought it would be convenient to talk about puns in AD (2.1). Moreover, we are 

going to present the principles of some linguistic and translation theories that are likely to 

guide us when dealing with puns (2.2). At the end of this chapter, we are going to tackle 

the translation of puns according to DELABASTITA’s strategies (2.3). 

2.1.  Puns in Advertisement  

In order to set up a text typology relevant to translation, Katharina REISS and Hans 

VERMEER (2014:182) suggests three types of texts which are: the Informative texts; they 

plain the communication of facts(news, knowledge, views, etc), the Expressive texts which 

are a creative composition i.e. an artistic shaping of the context in order to express 

thoughts in a creative and aesthetic way and the Operative texts which include behavioral 

responses, as stimuli to action or reaction on the part of the reader, an operative text must 

fulfill both linguistic and psychological function mainly for persuasion as it is the case in 

AD.   

To achieve these functions, the use of a rhetorical device plays a pivotal role within 

the advertising process; this means that advertisements are designed to persuade consumers 

to buy a certain product. Advertisers apparently believe that puns are helpful in attaining 

this goal; this figure of speech makes the consumers melt in the AD. 

Puns play different roles in AD, among which we can mention the function of 

attracting the consumer’s attention. Keiko TANAKA (1994: 69-71) says in this regard that 

“a pun takes longer to process, it sustains the addressee’s attention over a period of time, 

and, once comprehended, it is often remembered”. It manifests from this quotation that 

puns require an interpretative effort from the hearer since it implies some ambiguity.  

In addition, this wordplay affects directly the AD in which it is used with its 

humorous dimension. Also, it helps to arouse interest and make the AD enjoyable in 
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several ways. He (1994: 71).  also signals that solving pun can produce “a pleasant feeling, 

springing from a kind of intellectual satisfaction”, which means that when solving the 

punning word, the addressee develops a certain feeling of satisfaction and this may push 

him to purchase the product. 

As mentioned earlier, the use of one word which has two meanings implied by puns 

makes the AD briefer, since the purpose of AD is to communicate the message with less 

possible words. It is worth noting that brevity in Ad is time-saving and cost-saving, as 

advertisers have to pay for the time and the space devoted for them. 

At the end, we can say that the advertising text is highly expressive and operative 

and this mainly materialized in the use of puns. 

2.2. Translating Puns in the Light of Linguistic Approaches and 

Translation Theories 

In order to achieve an adequate translation of the ADs marked by puns, we will 

focus on the following approaches and theories that give various and interesting theoretical 

account of puns’ translation. In the present work, we are going to underpin our analysis by 

reference to Pragmatics, the Relevance theory, and the Skopos theory. 

2.2.1 Pragmatics and the Translation of Puns 

 According to Jenny THOMAS (1995) Pragmatics is the study of how language is 

used and the effect of context on it i.e. pragmatics is concerned with the interpretation of 

linguistic meanings in context. Therefore, we can distinguish several meanings in context 

among them: The abstract one or what is called the dictionary meaning, the contextual 

meaning which refers to the meaning in discourse, and the illocutionary meaning which 

focuses on the speaker’s intention.  
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  Pragmatics focuses on the indirect more than the direct meaning, since it is context-

bound. The translation of puns depends on the implicit meaning rather than the explicit 

one. In the light of pragmatics, the translation of puns depends on the implicit meaning 

rather than the explicit one. This causes difficulties concerning the translation of this 

device at two levels namely, the sociopragmatic and pragmalinguistic. 

 THOMAS (1995) has elaborated on the pragmatic failure (the inability to 

understand what is meant by what is said). In addition, she clarified that a speaker's 

linguistic competence would be made up of grammatical competence (abstract or 

decontextualized knowledge of intonation, phonology, syntax, semantics, etc.) and 

pragmatic competence (the ability to use language effectively in order to achieve a specific 

purpose and to understand language in context.  

 She distinguished between two types of failure sociopragmatic and 

pragmalinguistic. The former refers to the illocutionary force mapped by the speaker while 

the latter conveys the socially appropriate linguistic behavior i.e. the social conditions 

placed on language. For example, if someone says: “I want to go to the bank”, the receiver 

of the message will interpret the word “bank” differently: the financial institution and the 

bank of the river. However, the context determines which meaning is appropriate, because 

the social context in which the word is used and the situation in which it occurs help the 

receiver to deduce the intended meaning. 

LEECH (1983) tackles the dilemma of the pragmatic meaning as a problem solving 

process. He claims that pragmatic meaning includes the surveying of the possible nuances 

of meaning. We have then to decide which context suits that word in order to determine the 

exact meaning of the lexical item which helps to remove the ambiguity implied by puns.  
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It is worth mentioning that a context is very important in deducing the right 

intended meaning. Jhon SEARL (1979) in his “Speech Act Theory” provides a 

comprehensive account on indirect speech acts. He states that the meaning of a sentence is 

the summation of the meanings of its components, even though the meaning of a sentence 

might have more than one literal meaning. He then introduces the deep meaning by noting 

that there are two layers of meaning in any sentence; the surface meaning and the 

figurative meaning. In addition, he links the phenomenon of having two layers of meaning 

to the phenomenon of presupposition. In doing so, he clarifies that the two layers of 

meaning are two presuppositions made by the listener; however the judge in this instance is 

the context. 

2.2.2 Relevance Theory and the Translation of Puns 

 The relevance theory was proposed by Dan SPERBER and Deirdre WILSON 

(2008). They sought to explain the method of communication that takes into account 

implicit inferences. 

 According to them, the core of relevance theory is divided into two sets of 

assumptions. Assumptions relating to cognition in general include the definition of 

relevance as a trade-off between effort and effects, and the claim that cognition tends to 

maximize relevance. The reach of this principle is rather broad. For its purposes, cognitive 

systems include (at least) those that are centrally involved in perception; memory and 

reasoning, as well as those that underpin the production and interpretation of utterances 

(ibid). 

They added that assumptions about communication include the claims that 

understanding an utterance is a matter of inferring the speaker’s communicative and 

informative intentions; and that the communicative principle of relevance and the 
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presumption of optimal relevance mandate the relevance-theoretic comprehension 

procedure, a heuristic that guides the search for the intended interpretation of utterances. 

Relevance Theory provides a new perspective for viewing Puns and their 

translation. First, it highlights the importance of understanding the intentions of the 

punsters. Punning is an intentional use of the ambiguous nature of language in order to 

achieve some special effects in specific contexts. The punning word or phrase serves as a 

pivot to correlate two unrelated meanings into a unified entity and the role of the translator, 

according to Relevance Theory, is to invoke two interpretations in the cognitive 

environment of the target reader, whose recognition of the punster‘s intention and the 

discovery of the relevance of the two meanings are essential for the success of 

communication. Hence, it is of paramount importance to probe into the underlying 

intentions behind puns in order to form a better understanding of this distinctive linguistic 

phenomenon. (www.Jostrans.org.Visited on 11th February 2017) 

  Second, Relevance Theory falsifies the untranslatability of puns. Owing to the 

unique features of puns, namely, two meanings crowded in homophonic or polysemous 

words or phrases for some special effects, it is impossible, except on extremely rare 

occasions, to achieve equivalence or equivalent effects of both the lexical and semantic 

aspects between the ST and the TT. This is because a polysemous word in the source 

language might not be polysemous or may entail entirely different emotive or stylistic 

meanings in the target language, and because of the interlingual differences at the 

phonological level. (www.Jostrans.org.Visited on 11th February 2017) 

 However, this does not mean that puns are untranslatable and that the translator can 

conveniently give up the effort to translate puns. It is emphasized by Relevance Theory 

that translation is a kind of verbal communication whose success depends on the 

audience‘s recognition of the communicator‘s intention through the inferential model 
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rather than the mechanic transplant of the linguistic codes. Since the purpose of the writer 

in adopting pun is to express some implicit meanings or to provide the reader with some 

special aesthetic enjoyment through the ingenious use of puns. The faithfulness to the exact 

wording or the sentence structure is, in comparison, not so important and can be sacrificed 

to some extent in the case of a conflict of choices. (www.Jostrans.org.Visited on 11th 

February 2017) 

 Finally, the relevance helps the translator in the decisions making-process and in 

adopting the adequate strategies when translating puns. 

2.2.3  Skopos Theory and the Translation of Puns 

The real purpose of advertising is not just to provide information, but to achieve the 

persuasive role. The final purpose of advertising is to push the audience to purchase. The 

goal of translating advertisements is to achieve the expected function of ST. 

 The Skopos theory is a functionalist one that reflects a general shift from 

predominately linguistic and rather formal translation theories to more “functionally and 

socioculturally oriented concepts” Mona BAKER and Gabriela SALDANHA (2009:235). 

 VERMEER held the idea that the highest law of translation should be the “Skopos 

rule”. That is to say, translation methods are determined by translation purpose. Christiane 

NORD put forward the concepts “Function and Loyalty”, enriching the functional Skopos 

theory in which, the translator adds, explains, replaces or omits source linguistic elements 

to achieve a functional equivalence. 

The main objective of the functional approach” is the prospective function or 

Skopos of the target text as determined by the initiators i.e the client’s needs. According to 

Jianhua BIAN(2006:45),The main principle of Skopos theory is the translation method 

which is determined by the purpose of the TT. And translators might want to override the 

ST author‘s communicative intentions just to achieve the purpose defined by the client or 
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to please the target audience. But translators are responsible for the effects of their work 

that it may have either the target audience or the ST author or the client or even the 

translator as an individual. 

 Consequently, BIAN agrees with Nord concerning the responsibility of the 

translator in rendering the function of the ST. 

 According to NIDA and William REYBURN (1981), the main purpose of the 

translator is to deliver the information both in content and form. The translator’s purpose 

does not only involve rendering information; he might have to render a particular type of 

behavior by means of a translation. In this case, the translator has to attempt, not only to 

make the message intelligible, but also render the meaning for the target public. 

 As mentioned before, the present theory reject the formal equivalence as it praises 

the functional one. However, NIDA (1964) distinguishes between two kinds of 

equivalence: dynamic and formal equivalence. The first focuses on the effect a text has on 

its readers, i.e. the ST and TT should have the same effect on a reader, the latter on the 

message itself (the formal aspects of the ST should be as much as possible the same in the 

TT).This means that a translator has three possibilities when translating puns. S/he can 

either focus on the effect the language should have, in this case laughter (dynamic); or 

she/he can focus on the formal aspects, in this case homonomy, paronymy, etc. (formal); or 

she/he can try to mix both. Obviously, the latter would seem to be the most suitable 

strategy, but it is arguably also the most difficult one. 

2.3. Strategies of Translating Puns 

There are many ways in which a translator can render a certain text. S/he has to 

choose between a number of translation strategies depending on the text’s typology, and 

the needs of certain people (the company, the translator him/herself, customer, etc.).  
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Translating puns is a bit different from ‘ordinary’ translation. In order to translate 

them, translators have first to spot the pun word then translate it in an appropriate manner. 

As DELABASTITA (1993:191), points out, the usual translation strategies are hard to 

apply on wordplay. Consequently, he suggests a classification for translating puns. He 

distinguishes eight strategies which are the following: 

2.3.1 From Pun to Pun  

Pun to Pun or as called Pun rendering as Pun. By applying this strategy, the Source 

Text (ST) Pun is translated by a target language pun. This technique is possible if both 

languages have puns with identical meanings. 

An example taken from Neutrogena Shampoo AD “give your hair a touch of spring” 

   (Our translation)رʻȁعʻةشعʛك لʺʶة  أعʢي

2.3.2 From Pun to Non-Pun  

The pun in the ST is translated in the Target Text (TT), but not as a pun word. In 

this strategy the ST pun may be translated by a non-punning phrase that may retain all the 

initial senses of the pun word (Non-selective non-pun), or by rendering only one of the 

pertinent senses (Selective non-pun), or by treating freely the entire punning passage 

(diffuse paraphrase).  

An example taken from Twix Chocolate AD “a break from the norm” 

 (Our translation)تʨقف عʧ الʺعʱاد

2.3.3 From Pun to Related Rhetorical Device 

Also known as Pun to Punoid. The Pun in the ST is translated in the TT by using “a 

wordplay related rhetorical device (like repetition, alliteration, etc.)” (1997:134) i.e. the 
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translator has to perceive the original pun and try to recreate its effect by using some other 

wordplay-related rhetorical devices as it is stated in the above quotation. 

Example taken from “Sharp Electronic” AD “From sharp minds come sharp 

products”    (here the rhetorical device is repetition) 

 (Our translation)الʗʻʱةمʨلʨدة العقʨل  ةالʗʻʱ الʺʳʱʻات

Here the related rhetorical device is ’alǧinās ’tām. 

2.3.4 From Pun to Zero 

In this strategy, the original pun is simply omitted. In other words, the translator 

simply deletes the part where the pun takes place, but this strategy is possible only if the 

pun word is not important in the TT. 

An example taken from Coca Cola AD “Coke refreshes you like no other can” 

   (Our translation)كʨك تʻعʥʷ أكʛʲ مʧ غʛʽها 

2.3.5 Pun ST = Pun TT 

In this strategy the translator can deal with the punning sentence either by a “direct 

copy” in which he reproduces the ST pun in its original form without translating it or by 

“Transference” in which the pun from the ST is transferred to the TT, but it is adapted 

from the source language to the target language.  

Example taken from the ad for sandwiches called “Subway” “Subway, eat fresh” 

ȏاʦازجاسابʡ اولهʻت ،(Our translation)  
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2.3.6 From Non-Pun to Pun 

The TT contains a pun which the ST does not have. Its purpose is to compensate for 

the loss of those puns that the translator is unable to render appropriately in their original 

position.  

An example taken from Coca-cola AD “Coke has the taste you never get tired of” 

 ʧاق لʚك مʨؗ لليʸه تʻم (Our translation)   

2.3.7 From Zero to Pun 

A Pun appears in the TT without a justification for it in the ST (it is added to the 

TT). 

An example taken from Coca-cola ad “share a coke with your friends” 

  (Our translation)الأحʰاءʨؗك مع  مʯعةشارك 

2.3.8 Editorial Techniques 

The translator can add footnotes, endnotes, bracketing, etc. when translating puns to 

draw attention to his translation of the wordplay, while referring to the Source Text’s pun. 

This example is taken from Sheakspear in Romeo and Juliet: At one point Romeo asks 

for a torch saying “Being heavy (sad), I will bear the light” 

 (Our translation)الʹʨءسأحʺل )حȂʚʹا(ثقʻلا كʨني 

  To conclude, this chapter has revealed that the use of puns in AD is largely 

supported by advertisers, since the main function of AD according to the skopos theory is 

the operative one to achieve persuasiveness and attract consumers. Furthermore, the 

different linguistic approaches and translation theories revealed different point of views 

concerning the use and translation of puns. The Pragmatics emphasizes on the different 
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meanings that pun words may have and the role of context in determining the intended 

meaning. In the other hand, the Relevance theory highlights the importance of 

understanding and recognizing the communicator’s intention when using puns. As for the 

Skopos theory, the translation of purpose in AD texts is to achieve functional equivalence.  

  Moreover, the use of the strategies suggested by Delabestita to translate some 

examples have revealed that they are helpful to overcome the issue of translating this 

rhetorical device from Arabic into English. 
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 Within this practical chapter, we are going to deal with the most important step of 

this dissertation which includes the presentation of Emaar Dubai Properties and the 

description of the brochures (3-1), the analysis methodology (3-2). The study will be 

centered around analyzing and criticizing the English translation of some examples of pun 

words extracted from three different brochures which are Vida Residences Downtown 

Dubai, Act One Act Two and the Address –Residences(3-3).  

3.1.  Presentation of the Corpus 

 In the following section, we are going to present and give a short background about 

Emaar, as well as the description of the selected brochures. 

4.1.1 Presentation of ارʸإع Dubai Properties 
Emaar Properties is one of the world’s most valuable and admired real estate 

development companies. With proven competencies in property, shopping malls, retail, 

hospitality and leisure. Emaar shapes new lifestyles with a focus on design excellence, 

building quality and timely delivery. 

Emaar Properties is a real estate development company located in the United Arab 

Emirates (UAE). It is a public joint-stock company that operates internationally providing 

property development and management services. With six business segments and 60 active 

companies, Emaar has a collective presence in 36 markets across the Middle East, North 

Africa, Pan-Asia, Europe and North America.  

Emaar Properties was founded and incorporated in 1997 by the Chairman 

Mohamed Bin Ali Al Abbar. As one of the leading developers in the UAE, Emaar has 

diversified interests in real estate including both commercial and residential property 

development, as well as malls and hospitality. In 2000, Emaar Properties was listed on the 
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Dubai Financial Market and became the first property company in the Middle East. The 

first phase of the company's developmental projects began in 2001 when Emaar awarded 

the contract in a joint venture to build three of the six apartment towers. In 2003, the 

company revealed its plans for its signature development project, later known as 

Downtown Dubai. The project consisted of two developments of historical proportions - 

Burj Khalifa and The Dubai Mall, the world's tallest building and world's largest mall 

respectively. (www.emaar.com. Visited on 04th  April, 2017) 

Some of Emaar’s constructions inside UAE is The Dubai Mall, developed by 

Emaar Properties and is the world's largest shopping mall. As an extension to Dubai mall, 

Emaar has begun to develop a 55 storey residential building called Downtown Views. 

Another large development project commissioned by Emaar Properties of the Downtown 

Dubai area is The Dubai Fountain. The Dubai Fountain is the tallest performing fountain 

in the world that began operating in the spring of 2009. Emaar also developed the world's 

tallest building, Burj Khalifa, which opened in 2010. The building is 2,716.5 feet tall with 

160 storeys that are primarily for residential purposes. It is named after the Abu Dhabi 

ruler Sheikh Khalifa bin Zayed Al Nahyan. (ibid) 

In 2013, Emaar launched several other projects including The Address Residence 

Fountain Views, The Address Residence Sky View, Burj Vista, Boulevard Point, Vida 

Residence and Act One Act Two which are all in Downtown Dubai. A new addition to 

Downtown Dubai from Emaar is The Opera District. Key features include the Dubai Opera 

House, the country's first dedicated opera house as well as an array of design studios and 

other lifestyle amenities.  
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Through various subsidiaries, Emaar has established property developments and 

projects in Pakistan, India, Jordan, Egypt, Lebanon, Morocco, the United States, Saudi 

Arabia, Syria, and Turkey. Emaar Hospitality Group expanded its hotel and residence 

operations to Nigeria and Bahrain in 2015. Some of the projects have included 

developments such as the Beit Misk in Lebanon, the Jeddah Gate in Saudi Arabia, and the 

Samarah Dead Sea Resort in Jordan that was outlined by the King Abdu Allah. 

(www.emaar.com. Visited on 04th  April, 2017)  

4.1.2 Description of the Brochures 

 In the following research paper, we have chosen to analyze the use of puns in 

Emaar properties’ AD text. Even though their ADs are present everywhere, on TV, on the 

radio and in the internet, we have opted for analyzing their brochures. 

 Emaar has made brochures for each of its constructions, among which we have 

chosen the ones entitled Vida Residence Downtown Dubai, the Address Residences and Act 

One Act Two. The brochures are bilingual, since they are written both in English and 

Arabic. They also contain images and descriptions of the different constructions. 

 The brochures are written in an aesthetic style, and they are full of rhetorical 

devices among which we can mention pun. The dominant function is the operative one 

which is used mainly in advertising texts to persuade and attract the consumers. The 

translator of these brochures is not mentioned neither in the brochures nor in the 

company’s website, but what we can say about him is that he  has ensured some cohesion 

and coherence in the translation and he has maintained the aesthetic aspect by conveying 

some rhetorical devices that appeared in the ST. 
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3.2. Analysis Methodology 

 This section is devoted to the explanation of the methodology followed in the 

analysis and critic of puns’ translation in Emaar Dubai Properties’ brochures. 

 Before starting the critical analysis, we have, first, selected the brochures that we 

are going to study that are Vida Residence Downtown Dubai, the Address Residences and 

Act One Act Two, referred respectively to as the first brochure(B1), the second 

brochure(B2), the third brochure(B3) and their translation (Tr B1), (Tr B2)and (Tr B3). 

Next, we will mention the type of pun both in Arabic and English, as well as the strategy 

adopted by the translator to translate puns. Also, we have analyzed the translations 

according to the linguistic approaches and translation theories presented in the previous 

chapters.  

3.3.  Critical Analysis of some Pun Examples’ Translation 

 In this section, we are going to present fifteen examples containing pun extracted 

from the three brochures abovementioned. Each example will be analyzed and explained in 

details. 

Example One 

ʜة أكʛʲ  دبي" ّʽʺʺة الʻیʙʺه الʚا ما جعل هʚالأفʹل، ه Șʽقʴʱح لʨʺʢم ال ّʙق أرض الفʛص العʽʤʺة تُ

  (B1: 2) ."أنʤار العالǼ ʦأسʛهʮلة قِ الʺʙن ʡلʰا للعʞʽ و

“Dubai is the land of opportunity. Progression, ambition and an unquenchable thirst for 

the very best has made this unique city into one of the most desirable and attractive places 

to live in the world” (Tr, B1: 2) 
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 In this example, the pun word is  ِلةقʰ . It has two meanings; a near one which is not 

intended, is the direction which Muslims turn to in prayers, and a far-fetched meaning 

which is a “place”. The type of this example is pre-clarifying pun, since the punster 

mentioned the word ةʻیʙم (town) before the punning word to show that the intended 

meaning is a place not the direction for prying. So in contextualizing the pun word, the 

reader can understand the punster’s intention.  

 The strategy used to translate the Arabic passage is From Pun to Non-Pun and it is 

selective since the word   لةʰق is translated as “place” which has only one meaning. 

 In this example, the reader has to appeal his cognitive forces to understand the 

writer’s intention to guess the intended meaning and this will push the reader/hearer to 

decipher the pun word which is clarified by the cue ةʻیʙم   given in the sentence. 

 The translator has succeeded in translating this punning passage, since he has 

respected the target reader i.e. he has translated the pun word لةʰق which is typically used in 

the Arabic geographical context by the non-pun word “place”. 

Example Two: 

ʦ لأصʴاب العقʨل  مʨʴرȑ  مʛʷوع" والأجʽال الʙʳیʙة مʧ رجال الأعʺال للعʞʽ في مȞان  الʙائʗةصُʺّ

 (6 :1) ".والʨʱاصل مليء Ǽالʨحي و الʛʱفʽه
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“Vida is an urban hub; a place for the next generation of entrepreneurial minds to stay, 

play and connect” (Tr, B1: 6) 

 The pun word in this example is ةʙائʛال. This word holds two different meanings; an 

apparent meaning which is whoever precedes others, and a hidden one that is who prepares 

and paves the way for the future. 

 The type of this example is pre-preparing pun, because in the ST, the writer gives a 

cue just before the pun word which is لʨالعق (minds) and it is known that minds plan but do 

not take positions. 

 The intended meaning here is deduced thanks to the context in which it occurs, 

since the ST describes Emaar’s constructions and the intended meaning will directly be 

recognized. 

 The strategy used by the translator in this example is From Pun to Non-Pun, 

because in the ST there is a pun on the word ةʙائʛال, but in the TT there is no pun in the 

word “entrepreneurial”, since it has only one meaning which is “to plan”. 

 The translator has succeeded in translating this passage, even though he did not 

respect the linguistic aspects of the sentence including the omission of the pun word which 

appeared in the ST. According to the Skopos theory, he has succeeded in rendering the 

same function of the ST in the TT which is to highlight the position of Emaar in the world 

of business. Consequently, he favored functional equivalence over the translation of the 

aesthetic aspect. 
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Example Three 

ʜ وȃالʰʢع خʙمات خاصة" ّʽʺʺب الʨة والأسلʰاسʻʺاة الʽʴاحة والʛاته ال ّʽʡ ل فيʺʴǽ بʨأسل)...("    

(B1  : 6)                                                                                                                                      

“Intuitive style, convenience, comfort and sensory stimulation are all on the agenda and, 

of course, seamless services offer something unique (…)” (Tr, B1: 6) 

 In the ST sentence, there is no pun, but when the passage has been translated, the 

translator has introduced the word “intuitive” which is a polysemous pun. It has two 

meanings “axiomatic” and “self-evidence”. This word is used to describe style. So 

according to the context, axiomatic style is the intended meaning because simply, a style 

cannot be intuitive. 

 The strategy used in this example is From Zero to Pun. Zero because in the ST we 

did not find neither the word سيʙح nor یهيʙب.  

 By adopting this strategy, the translator has succeeded in compensating the ST 

aesthetic touch that is missing in the TT.  

Example Four 

  (B1: 8)"رؤʯȂʹا"

“Our philosophy” (Tr, B1: 8) 

 The pun in this example occurs in the title اʻʱȄرؤ which is a stripped-off pun. The 

word اʻʱȄرؤ has two meanings; a near one that is “vision” and a far-fetched one is 

perspective thoughts and strategies. The word is translated by “our philosophy” which is a 

polysemous pun that also contains two meanings; the near one is the study of the 
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fundamental nature of knowledge, reality, existence, etc. and the far one is perspective 

thoughts and strategies which is the intended meaning understood from the context of the 

whole sentence. 

 The strategy used to translate the pun word is From Pun to Pun since the word 

“philosophy” also contains pun. 

 The translator has succeeded in translating the pun word appropriately, since he has 

rendered both the meanings and the aesthetic function of the ST. 

Example Five 

  (B1: 8)" لعلامة تʳارȄة تʙʶʳ رغʙ العʞʽ مʙʵق مʧ هʻا ʧȞʺǽ القʨل Ǽان إعʺار نʺʨذج "

“Emaar is the epitome of a lifestyle brand” (Tr, B1: 8) 

 In this example, the pun word is  قʛʷم which means “shining” and it is used mainly 

with light, but in this passage, it is used to describe and give more importance for ذجʨʺن (a 

model). The type of pun is a Stripped-off one.  

 In the TT the word  قʛʷم and the related meanings do not appear. So the strategy 

used to translate this passage is From Pun to Zero Pun, and the meaning of the word 

 .is understood thanks to the context speaking about the brand Emaar مʛʷق 

 This passage may be translated by using another strategy of translating puns which 

is from Pun to Pun, since the use of literary devises is favored in AD.  
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 Consider our translation in which we translated and kept the pun word  قʛʷم 

(shining) which does not affect the meaning in the target language. 

“From this, we can say that Emaar is a shining epitome of a luxirous life brand” (Our 

translation) 

 The word “shinning” in this sentence has two meanings; a near meaning which is 

“brightening” and a far one that is being well known. The intended meaning is deduced 

thanks to the context where it is used. Moreover, this word is a formal equivalence, since it 

focuses on the effect that the language has i.e. the use of the same linguistic sign, since 

both  قʛʷم  and shinning are adjectives. 

Example Six 

ة إعʺار Ǽإنʳاز Ǽعʠ الʺʷارȄع لʰʸʱح " ʛؗش ʗقام ʙنةلقʦقǻسة أʙʻاله ʦفي عال." (B1: 11) 

“It has spearheaded some of the world’s most iconic architecture.” (Tr, B1: 11) 

 The pun word in this sentence is نةʨقǽأ. It has two meanings; a near meaning is an 

“image” and a far one is “reference”. In the English translation the word “iconic” provides 

the same meanings as in the Arabic passage. The type of pun is  a polysemous one. 

 The strategy used to translate the ST to the TT is From Pun ST to Pun TT, which 

is a “transference” of the same pun word from ST to TT since the same word exists in both 

languages and provides the same meanings. So, the word “iconic” is used to say that 

Emaar is a reference in the world of architecture. 
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 The translator in this sentence has succeeded in rendering the meaning of the pun 

word. His intention to communicate the intended meaning is clear, since he gave an 

equivalent for the word  نةʨقǽأwhich is “iconic” to keep both the linguistic and aesthetic 

functions of the ST.  

Example Seven 

"ʦج في العالʛل بʨʡأ ʨفة هʽج خلʛة )...(إنّ بǼاʲʺǼ ة تعʺلʽسʙʻة الهʛاهʤه الʚاحي  هʽس ʝʽʡاʻمغ

  (B1: 12) ."والȑʚ بʙوره وضع دبي تʗʴ أضʨاء الʷهʛة

“Burj Khalifa is the world’s tallest building (...) this architectural phenomenon is a global 

tourist magnet that skyrockets Dubai into the global limelight.” (Tr, B1: 12) 

 Within this passage, there is no pun word in the ST, but it occurs in the TT. The 

word “skyrocket” is a pun word which has two meanings; a near meaning which is not 

intended is a “missile” and a far one that is intended is a “fast increase”. This means that 

Burj Khalifa brings light and a considerable increase to Dubai’s economy. 

 The strategy used to translate this passage is From Zero to Pun, because in the ST 

the word وضع which means “put” is not a pun word. From here, we can say that the 

meaning of the word “skyrocket” is deduced thanks to the context in which it is used. As it 

is evident that the intended meaning is “fast increase” not “missile” and the translator’s 

intention is to praise and boast Burj Khalifa’s economic role in the country.  

 The use of a pun word in this passage is of paramount importance not only to attract 

the consumers’ attention but also to communicate meaning indirectly and intelligently. So, 

we can say that the translator has succeeded in creating a pun word that does not exist in 

the ST.  
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Example Eight 

" ʔقلʙیʙʳة الʻیʙʺال"(B1: 13) 

“New heart of the city.” (Tr, B1: 13) 

In this example, the pun word is  ʖقل .It has two meanings; a near meaning that is an

organ in the human body and the far one is the center of a place. The type of pun in this 

sentence is a Post-clarifying pun, since the intended meaning is clarified by giving a cue 

.which is a place just after the pun wordالʺʙیʻة

The adopted strategy in translating this sentence is From Pun to Pun. This strategy 

may be considered as a dynamic equivalence, since both ʖقل   and heart play the same

effect in the ST and the TT. Consequently, we can say that in this example the translator 

has succeeded in rendering the aesthetic functions of the ST and this by providing the same 

polysemous word i.e. both ʖقل and “heart” have the same connotative and denotative

meanings. We can add that the translation of ʖقل by “heart” is due to the common

knowledge and its recurrent use in both the Arab and English communities. 

Example Nine 

ʜ بʛج خلʽفة أʨʡل بʛج في " ʛؗʺʱاحة یʶʺه الʚه ʖو في قلʦع العالʻقʦʯإعʺار ب"(B1: 13) 

“Located at its center is burj khalifa, the world’s tallest building developed by Emaar” 

(Tr, B1: 13) 
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 In this example, the pun word is بʨʱقʽع   which has two meanings; a near meaning is 

signature and a far one is “developed” which is intended. 

 The type of pun here is Stripped-off pun, since the writer did not give any cue to 

help the reader deduce the intended meaning. 

 The strategy adopted to translate this pun word is From Pun to Non-Pun because 

the translator in the TT gives directly the intended meaning which is “developed” or 

“accomplished” by Emaar. The meaning of the pun word عʽقʨت is deduced thanks to the 

context in which it has appeared, since the whole passage speaks about Emaar’s 

accomplished constructions. 

 In this passage, the translator could have adopted another strategy which is From 

Pun to Pun to keep the pun word in the TT as well as its function. Consequently, instead 

of translating عʽقʨت by “developed” he could have translated it by using the same 

polysemous pun which is “signed” and it has the same connotative and denotative 

meanings as in Arabic. The translation then will be as follows: 

“Located at its center is burj khalifa, the world’s tallest building signed by Emaar” (Our 

translation) 

Example Ten 

"ʜ ّʽʺا، ؗل شيء مʻه"(B1: 25)  

“Here, the extras are extras” (Tr, B1: 25) 

 In this example, the Arabic sentence does not contain a pun word. But the translator 

has used a pun word in the TT which is “extras” and it is a homonymic pun (same 
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pronunciation and spelling but different meanings). The meaning of the first “extras” is 

“additions” and the second means special and unique things. 

   The strategy used to translate the pun word is From Zero to Pun. Introducing this 

kind of pun gives an aesthetic touch to the TT, and makes the reader to think about the 

meaning of each one. Eventually, the meaning of each homonymic word is deduced thanks 

to the linguistic context and the cognitive system centrally involved in perception i.e. 

memory and reasoning as approved by the Relevance theory. 

 Here, the translator has really succeeded in translating this passage. Since he has 

created pun in the TT that adds to the text an aesthetic function which is intended in the 

AD text in order to attract consumers as much as possible. 

Example Eleven 

  (B1: 29)"لʧ تʛغǼ ʖʺغادرة وسȌ مʙیʻة دبي"

“You won’t want to leave Downtown Dubai” (Tr, B1: 29) 

 In this example, there is no pun word in the ST but it exists in the TT. The two 

words “won’t” and “want” are homophonic puns, because the two words are pronounced 

nearly alike, written differently and have different meanings; “won’t” /wəƱnt/ is the 

negation form of the auxiliary to be in the future and “want” /wDnt/ means desiring 

something, and both meanings are intended in each word and don’t imply any ambiguity. 

 However, in the Arabic ST, there is not a pun word because the sentence غʛت ʧلʖ  

has only one meaning which is not desiring to leave Downtown Dubai. 

 The strategy used in this example is From Non-Pun to Pun. The translator has 

used a pun word that does not exist in the ST to give the TT aesthetic and persuasive 

values. 
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 In this example, the translator did not stick to the ST. As he works on AD text, he 

has   just tried to reach the functional purpose which is attracting the consumers by using a 

rhetorical device and arise the feeling of satisfaction when deducing the meaning of the 

two words. Since, puns give embellishment to the sentence in which it occurs. 

Example Twelve  

الʨʺʢحة حȞامها للʛؤȄة  غʙسو تʱʷهʛ دبي ʨؗجهة لʴʱقȘʽ الأحلام الʱي تʙʰوا مʽʴʱʶلة Ǽفʹل " 

ʜ في نفʨس الʺʨاʧʽʻʡ والʶعي ّʽʺʱءوب إلى الʙال"(B2: 3)  

“Accredit to the ambitions vision and relentless pursuit of excellence instilled by its rules, 

Dubai is renowned as a destination where seemingly impossible dreams come true.” (Tr, 

B2: 3) 

 Within this example, the pun word is سʛغ. It has two meanings; a near meaning 

which is “to plant” and a far one that is “to strengthen”. It is a Clarifying pun, because the 

writer gives a cue to pretend the intended meaning which is  ʙعي الʶءوبال that means 

ambitious vision and a persisting demarche i.e. the word “to plant” used with plants and 

“strengthen” with a demarche. So, in the TT, there is no pun word. 

  The strategy used in this example is From Pun to Non-Pun, since the word 

“instilled” has the meaning of constant in mind and it is not a pun word. 

 Here, the translator could have adopted another strategy which is From Pun to Pun 

to render the same aesthetic enjoyment of the ST and form a sentence that has the same 

function as the source one. By giving a formal equivalence of the word سʛغ which is “to 

plant”, we can easily reach this function. The type of pun is a polysemous one, since this 
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word has the same meanings as in Arabic which are “to implant” or “to set”. The 

translation then will be as follow: 

 “Accredit to the ambitious vision and relentless pursuit of excellence planted by its rules, 

Dubai is renowned as a destination where seemingly impossible dreams come true.” (Our 

translation)  

Example Thirteen 

الʳʱارȄة  الʸʹافʘتǼ ʜʽʺʱه مʧ مʨʺʳعة مʨʻʱعة مʧ  مʢʻقة وسȌ مʙیʻة دبي لʺا إلىیʨʱافʙ الʺʨʶʱقʨن "

ق والʛʱفʽه-دبي مʨل والأسʨاق ّʨʶʱوجهات ال ʛʰأك -ʦارة في العالȄها زʛʲوأك"(B2 :6)  

“Shoppers flock to Downtown Dubai for its diverse retail mix which includes the Dubai 

mall- the world’s largest and most visited shopping and entertainment destination.” (Tr 

B2:6) 

 In the following example, the type of pun is Post-clarifying one, since the pun word 

ʚافʻʺال has two meanings; a near one which is “ports” and the far one that is “centre”, the 

intended meaning is clarified by giving the word ةȄارʳʱال just after it. So, the intended 

meaning here is the far one which is “the shopping centre”. 

 According to the Relevance theory, the meaning of the pun word is revealed thanks 

to the human cognitive competences that help to understand the word in the whole 

sentence or according to the other linguistic signs or segments i.e. the linguistic context. 

 The strategy adopted in translating this example is From Pun to Zero. The 

translator has chosen to omit the pun word in the TT, because if he keeps it as it is, this 
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may not reproduce the same effect that it has in the ST and its translation will be “shopping 

ports” which is not intended in the ST. for this reason, the translator has opted for this 

strategy which is the most appropriate one. So, we can say that he has succeeded in 

achieving the expected Skopos of the ST and this appear when the punning passage has 

been translated in few words.  

Example Fourteen 

 تʚاوجفي  ۱۴۸و۱۲۵تʳʺع بʧʽ الʢاǼقʧʽ  الʱي)...(وʧȞʺȄ للʜائʧȄʛ الاسʱʺʱاع Ǽالʺʻاʛʣ الأخاذة"

ʦة والعلȄؤʛال ʧʽهل بʚم ȑʛʸع"(B2 :7) 

“Visitors can take in the breath-taking views (…) combining levels 125 and 148 in this 

awe-inspiring marriage between vision and science.”(Tr B2:7) 

 In this example, the pun word “marriage” occurred in the TT passage and it is a 

polysemous one. It has two meanings; “engagement between a man and a woman” and 

“combination”. This word is an English equivalent of the Arabic word اوجʜت which is not a 

pun word, since it means only مزج (combine).because of its recurrent use this word has 

lost its real meaning which is “marriage”. So, it is commonly used to speak about 

“combination”. The translator has avoided translating زواج by combination to avoid 

repetition, since he has already used this word to translate عʺʳت in the previous sentence. 

Here, the reader will guess the intended meaning thanks to the context just when reading 

the whole passage. 
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 Therefore, the strategy used to translate the Arabic passage is From Non-Pun to 

Pun, this strategy leads us to think about formal equivalence because the translator gives 

the word marriage which is the English equivalent for اوجʜت. 

 In this example, the translator could have adopted another strategy to better render 

the same meaning of the ST, this one is the Editorial Technique which consists of 

bracketing the intended meaning of the pun word to draw attention to it. So, the translation 

will be as follow: 

“Visitors can take in the breath-taking views (…) combining levels 125 and 148 in this 

awe-inspiring marriage (join) between vision and science.”(Our translation) 

Example Fifteen: 

"ʞʮʹقة دار  تʢʻاة في مʽʴالǼ ةʛدهʜʺة والʙیʙʳة الʽقافʲاروح دبي الʛȃالأو"(B3: 6) 

“The new thriving cultural soul of Dubai is flourishing in the Opera Distinct” (Tr, B3: 6) 

This example starts with a pun word which is ʠʰʻت. It has two meanings; a near 

meaning which is not intended is heart’s beat and a far intended one which is “situated”. It 

is classified as strengthened pun. This kind of pun consists of giving a cue to show the near 

meaning to mislead the reader to guess the intended meaning. In this example, the cue is 

 which means “spirit” and it is used in Arabic with both “heart” or “spirit” but it is not روح

the intended meaning. This kind of pun is very difficult, since it leads the readers, 

especially the translator to misunderstand the author’s intention. 
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In the TT the translator has decided to omit completely the pun word to remove the 

ambiguity that the pun has in the ST since the role of AD is to make the consumers think 

about the product more than the pun word. So, the strategy used is From Pun to Zero. The 

translator takes into consideration the cognitive environment of the target reader and it is 

not appropriate to use the word beat or relevant words to pun. Consequently, we can say 

that the translator has succeeded in rendering the meaning by respecting the use of words 

in the TT and to achieve the same purpose as in the ST even by omitting the pun word. 

 After the analysis of the extracted examples, we can conclude that the translation of 

puns, in the light of the adopted approaches, theories and strategies, is not an easy task for 

the translator, since both languages are systematically, grammatically, and culturally 

different. Consequently, it is difficult to render the intended meaning of the pun word. 

Though, the translator of these brochures has made a noticeable effort to render the 

meaning and the same functions conveyed by the ST mainly; the aesthetic and the 

rhetorical ones. We can add that AD texts are considered as operative ones used by the 

advertisers to persuade and attract the consumers. For this reason, the use of puns in such 

texts is of a paramount importance to help reach the AD texts’ goal 

 At the end, the analysis also revealed that the translator has used almost all the 

strategies suggested by BELABASTITA, but he has certainly opted for some more than 

others. Sometimes, he has reproduced the same rhetorical device in the TT by using both 

the strategies From Pun to Pun or From Pun ST to Pun TT. Other times he has created puns 

in the TT by using From Zero to Pun and From Non-Pun to Pun. In some others, he has 

avoided translating puns because of  linguistic or social restrictions by using From Pun to 

Zero or From Pun to Non-Pun.
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 To conclude, puns are preferred by advertisers in spite of the ambiguity that they 

imply. This preference is due to the embellishment they bring to the sentence as well as 

their role in attracting the audience attention, their brevity and the acquirement of the 

aesthetic feeling. It is of paramount importance to deal carefully with the translation of this 

device, since it represents an aspect of indirectness and it may mislead the receivers. This 

is one among other difficulties of translating puns especially from Arabic into English in 

the field of AD detected when trying to reach suitable answers to the hypotheses suggested 

in the general introduction with the help of the Pragmatic approach, Relevance and Skopos 

theories. 

 These answers are the following: 

 - DELABASTISTA’s eight strategies are of a great importance when dealing with 

puns, since they serve to compensate the difference between the two linguistic systems. 

 -In order to distinguish the intended meaning from the apparent one, the 

reader/writer can refer to both the linguistic and social context, i.e. the pun word cannot be 

understood without the other linguistic sign or segments. In order to interpret it accurately, 

the translator has to take into account the context in which it is produced. 

 -The translator, when dealing with puns, can proceed either formally to render the 

linguistic function of the pun word, or dynamically in order to express the same effect that 

the pun word ensures in the ST. 

 To help translators to overcome the difficulties of translating puns, we propose 

these recommendations which are as follow: 

 -Before translating the pun word, translators should know the context in which it 

occurs. 
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 -The translator should have a good socio-cultural background about the target 

culture that underpins the pun word, because culture appeared to be a crucial factor when 

translating puns from Arabic into English. 

 -In translating the pun word, we should focus on three levels; sentential, contextual 

and cognitive one. 

 At the end, we would like to mention our perspectives which consist first in 

tackling the difficulties that the translator may encounter while dealing with puns in other 

fields such as subtitling, holly Quran, cartoons, etc. second, because of the lack of the 

studies that deal with pun from Arabic into English, it is worth to think about other 

researches in Arabic and give importance to this device.  
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b ب 
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 This appendix represents the electronic version of the whole corpus i.e. the three 

brochures of Emaar Dubai Properties.



Abstract 

Pun is a form of wordplay that creates a double meaning in context. It serves to create 
some kind of communicative effect, humour, attention-getting or persuasion. This 
rhetorical device is excessively used in the field of advertising to give the text an aesthetic 
touch to persuade and attract the consumers. 

 This work is an attempt to propose some strategies to overcome the difficulties of 
translating puns from Arabic into English in advertising. It is a analytical and critical study 

of the strategies used to translate Puns from Arabic into English in ’Dubai Properties  إعʺار

brochures .This will be carried out on the basis of a model proposed by Dirk 
DELABASTITA, in which he has identified eight strategies that are likely to be adopted 
when dealing with the translation of puns. The theoretical frame work is based on 
linguistic approaches and translation theories, for the former, it is the Pragmatic approach 
whereas for the latter is the Relevance theory and the Skopos theory. 

Key words: Pun, Wordplay, Advertising, Translation. 

ʝʳمل 

الʨʱرȄة نʨع مʧ أنʨاع الʱلاعǼ ʖالألفاȍ الʱي تʵلȘ معʻى مʜدوج في الʽʶاق، ؗʺا تعʺل على   

Șاع خلʻاه أو الإقʰʱاصلي والفؔاهة والانʨʱال ʛʽأثʱال ʧع مʨة في . نʽلاغʰرة الʨʸه الʚم هʙʵʱʶا ما تʛʽʲ وؗ

ʦبهʚوج ʧʽؔهلʱʶʺاع الʻف إقʙه بهʽة علʽة جʺالʶʺلإضفاء ل ȑالإشهار ʟʻال .

هʚه الʙراسة مʴاولة لاقʛʱاح Ǽعʠ الاسʛʱاتʽʳات الʱي مʧ شأنها ان تʱʶʶعʺل لʳʱاوز  تعʙو  

 ʛات تȃʨصع ȑالاشهار ʟʻة في الȄʜʽلʳة إلى الانʽȃʛالع ʧة مȄرʨʱة . جʺة الǽʙراسة دراسة نقʙه الʚه

ة عقارات  ʛؗات شʰʽʱؗ ة فيȄʜʽلʳة إلى الانʽȃʛالع ʧة مȄرʨʱجʺة الʛعʺلة في تʱʶʺات الʽʳاتʛʱة للاسʽلʽلʴت

ʧȞʺǽ حʘʽ حʙد ثʺانʽة اسʛʱاتʽʳات " دیʛك دǽلاǼاسʱʽʱا"إعʺار دبي، وتʙʻʱʶ إلى نʺʨذج اقʛʱحه 

إضافة إلى ذلʥ، سʙʻʱʶʽ العʺل الȑʛʤʻ على مقارȃات لʶانʽة ونȄʛʤات . اسʙʵʱامها عʙʻ تʛجʺة الʨʱرȄة

ة و الȄʛʤʻة الغائʽة تʛُجʺʽة، تʲʺʱل َʰ ʻاسَ .الأولى في الʺقارȃة الʙʱاولʽة أما الʲانʽة في نȄʛʤة الʺُ

 .لʱلاعǼ ʖالألفاȍ، الإشهار، الʛʱجʺةالʨʱرȄة، ا: الؒلʸات الʸفʯاحʻة
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