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I ntroduction

The objective of tourist brochures is to attract vistors to Morocco and support the
livelihoods of the local people. This is why it is important for tourist entrepreneurs to
present the areaand its attractions in the best possible light in order to increase the interest
of travelers to visit the location. Henceforth, it can be argued that the misson of the
trandator and the purpose of atrandated brochure is to do the same; that is, to present the
promoted location or evert in the best possible light.

The trandator must also keep in mind that the text is directed to foreign visitors with
different cultural backgrounds (English and Arabic speakers around the world represent
hundreds of millions of potential visitors).

Vigtors from foreign countries may have little knowledge of the local cultural and natural
features and describing these features may serve as additional or even primary elements in
creating attraction to the local area. However, different areasfeature different attractions,
and native visitors may look for different attractions or activities than aforeign visitor in
the same area. For instance, in Morocco, potential native visitors may be looking for good
affordable food and playgrounds for their children, whereas foreign visitors may wart to
experience the different seasonal features such as the uniqgue and gorgeous south eastern
sunset or the unforgettable, no less original sunbathing experience in the deep Moroccan
Sahara

The research problem deals with of whether it is possible to, accurately and faithfully,
transfer meaning in tourist brochure trandations?

All trandators must take into account various aspects when trandating atext. The

trandator of atourist brochure has to make the trandlation correspond with the original



while potentialy also decide whether to make omission, additions or other changes to the
text to explain cultural or natural terms and concepts to a non-native reader who has no
previous knowledge of them. These terms and concepts are usually well-known to native
readers and can even be left unexplained in the source language text.
The goal of this thesis is to see what methods are utilized by trandators of selected tourist
brochures to transfer the intended meaning of the original language brochure into the target
text, and whether this process has a negative effect on the relevance and attraction of the
target language brochure.
This study concentrates on the trandlation of several tourist brochures collected from the
Moroccan tourist information offices, aswell aswebsites that promote locations near
Agadir, Marrakech and Ouarzazate. The brochures are mainly advertising activities and
locations in the Moroccan tourist golden triangle (Marrakech, Agadir, Ouarzazate) but also
in the other Moroccan Empire cities like Rabat, Meknes and Fez. There is also a brochure
with a wider scope that describes food culture from al around Morocco.
The topic of this study, namely studying the trandation of tourist brochures from tourism
information centers in Morocco was born from Mohand Akli MELLAL’s connection to
Morocco and previous interest in the brochures and the differences between different
language versions. Our background in tourism, hotel and restaurant industries were also in
agreat help in understanding, analyzing and explaining the studied meterial.
The main presentation’s hypotheses would be:
First of al, did the trandator succeed in transferring the essence of the original point
of view? Secondly, was the choice of modulation and relative theories relevant?
Finally, was modulation the most efficient way in translating tourist brochures?

The dataand Methodology section lists the brochures that were collected for this

study. The selection process and reasons for selection will also belooked at, alongside how



the brochures will be analyzed in the analysis section. The theoretical framework and
earlier research section will describe the chosen literature and general framework used in
this study, alongsde some of the earlier research that helped in the formation of the
framework.

The analysis section will apply the concept of trandation theory and studies that are
examined in the theoretical framework section, such asthe modulation and the relevance
theories as proposed by Julianne House in A model for Trandation quality Assessment,
(2004), and the propositions of Peter Newmark (1988), in order to achieve the stated goals.
The more philosophical concepts by Sperber (1986) and Wilson (1986) and the application
of their writings to trandation by Guit (1998), as well as the commentary on the mission of
the tourist brochure trandated by Hickey (2004), will also be utilized.

In the fifth section titled discussion, the findings from the analysis section will be
discussed. The section will also be covering the entirely of this study, and any possible
implications of the choices that atrandator can meke when trandating tourists brochures.
The discussion section is followed by the final section, titled Conclusions. In this section,
the study itself and the choices made by the trandators in the data, theoretical framework
and analysis will be discusses and summarized, and their suitability and functionality will
be reviewed.

To begin this section, it could be useful to think about the purpose and nature of tourist
brochures, and what the mission of the trandator in regarding the text of the brochures. To
put it smply, tourist brochures are supposed to persuade tourists to 1) visit a particular area
and 2) visit the attractions/ events in the area, and use the services available. This purpose
and the mission of the trandator will berevisited in the text section, and supported with the

theoretical framework by Leo Hickey (see Hickey, 2004), who wrote on the effect of



tourist brochures on (potential) tourists and whether trandators should keep this effect in
mind when trandating the texts in the brochures.

The types of the brochures vary from fliers to magazine-type brochures. Others have a
separate brochure for different language versions, which have been counted as asingle
piece of data. The trandations are mainly directed from Arabic to English.

The trandators of the different brochures are most likely not the same people, since the
promoted locations are not affiliated with each other and thus they probably use different
advertisement companies to produce these brochures. This will likely ensure that the
brochures present different means which the trandators have used to transfer the meaning
in the trandations.

Some of the brochures described and studied in this thesis are meant for people who are
aready present at the destination or at present in the target country. These brochures, as
they promote specific locations on a smeller scale, are probably not available in the source
countries of the potential visitors. However, the websites presented in this thess are
possible to visit from almost any place in the world.

The brochures that will be listed later in this section were chosen out of a number of
brochures acquired from the Moroccan Tourist informetion Offices in 2016 and early
2017. The selection process for the brochures that were to be analyzed in this study
included the following parameters.

e The brochure had to contain an English language section that could be assumed to be a
trandlation of an Arabic source text.

e There had to be an adequate amount of text that could be analyzed. This usually means
at least muitiple paragraphs in each text.

The brochures are basically pieces of data. They will be looked at individually. This means

that different pieces of text within asingle piece of datawill be compared to find



interesting items to analyze and discuss, according to the goals of the study. The brochures

and websites will be analyzed separately, but in the Discussion section it will be looked at

whether any single trandlation procedure was more prevalent than others. The data thet was
chosen to be analyzed is listed on next. A more in-depth analysis will be provided in the

analysis section.

1.2List of brochuresto be translated and analyzed

We have chosen to trandate and to analyze in the brochures some titles like the climate
and the seasons, Crafts and Art de Vivre, A stimulating climate, Sports in contact nature,
Sun and sand, City of Casablanca, City of Marrakech and City of Meknes

This section listed the collected data, meaning the tourist brochures which will be analyzed
in the analysis section. The research methodology was also outlined. Next, the theoretical
framework of the study will be outlined, and some of the earlier research concerning the
topic of this study will be reviewed.

Doing this thess is areal pleasure for former hotel management and tourism professionals
(Mohand Akli MELLAL and Mohamed MEZAGUER) that we are. A lot of the things
studied in the thesis are familiar to us. Nevertheless, we admit that we had some
difficulties in limiting the number of theories needed for the subject. Thanks to important
help of Miss Nine, we succeeded to do a more academic work rather than a pure tourism

professional advertising.
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Modulation in trandation helps to illustrate the difference between literal trandation and
coherent meaning trandation. The idea or meaning is the same, but the phrases that are
used in the source and target languages are different — the source language is not

trandated word-for-word into the target language.

1. Theoretical Framework and Earlier Research

Modulation asaframework studies the meaning and language use which are dependent on
the speaker, or in this case, the writer of the brochure, and the addressee (which will be
referred to later asrecipient), which is the tourist. The concept of the utterance, which for
the purposes of this study means the trandated text in the brochure, is adso essentia in the
field of Modulation (see Levinson, 1983:5-34). The context is what the addressee uses to
infer the meaning of utterance (see Sperber and Wilson, 1986). As stated above, the
utterances are the texts in the brochures, namely the source language and the target

language texts.

1.1 Modulation Theory

According to Gérard Hardin and Gynthia Picot (1990), Modulation is awidely used
trandation technique. Modulation basically means using aphrase thet is different in the
source and target languages to cornvey the same idea: Telo dejo means literally | leaveit to
you but trandates much better as you can haveit. It obviously changes the semartics and
shifts the point of view of the source language. Modulation help the trandator generate a
change in the point of view of the message without altering its meaning and without

generating an unnatural feeling in the reader of the target text.



Modulation is often used within the same language. The expressions es facil de entender (it
is easy to understand) and no es complicado de entender (it is not complicated to
understand) arerelevant examples of modulation. Although both have exactly the same
meaning, it iseasy to understand is actually corveying easiness, whereas it is not
complicated to understand implies a previous assumption of difficulty that we are denying
by asserting it is not complicated to understand. This type of technique helps the reader a
lot and it makes him think that this is the exact way of saying things in thelr language.
Modulation is defined by Gérard Hardin and Gynthia Picot (1990) as “a change in point of
view that allows us to express the same phenomenon in a different way”. We can
distinguish two types of modulation:

— Recorded modulation, also called standard modulation: it is usually used in bilingual
dictionaries. Itis convertionally established and is considered by many to be aready-made
procedure.

— Free modulation: this second type is considered to be more practical in cases where “the
target language rejects literal translation”.

There are around eleven categories or types of free modulation: -Negated contrary,

Active for passive, Part for whole, Singular to plural, Indefinite to definite, Positive for
Double negative, change of the point of view, abstract for concrete, cause for effect, and

Space for time

— Negated contrary— is a procedure that relies on changing the values of the source text in
trandation from negative to positive or vice versa. For instance: It is difficult can be
translated nto French as “ce n’est pas facile” or in Spanish “No es facil”. It should be
added in this casethat these examples are all free trandations and their correctness
depends on the context. Yet, modulations become compulsory when there is alexical gap

In opposition.



— Part of thewhole modulations: e.g. ‘“fille ainée de I'Eglise’ stands for ‘France’

There are many other procedures that can be used, but they are less frequent. These are:
abstract for concrete, cause for effect, space for time, etc. But impersonal or active for
passive is sill the most frequent and useful procedure. An exarmple of the latter is:
English: He is said to be serious.

French: Ondit qu’il est sérieux.

All in all, modulation asa procedure of trandation occurs when there is achange of
perspective accompanied with alexical change in the target language. Yet, this procedure

should better be avoided unless it is necessary for the naturalness of the trandation.

1.2 Relevance Theory

Relevance Theory is apragmetic theory which, according to Sperber and Wilson
(1986:118-121), presents the idea that the reader, when seeking for meaning in an
utterance through inference, will choose the most relevant meaning for the utterance, and
then stop the search entirely. According to Relevance Theory, the correct meaning of an
utterance is that intended by the speaker (see Sperber and Wilson, 1986:118-121).
Relevance itself is a philosophical concept thet is used by the recipient, that is, the reader
or alistener, to interpret an utterance, that is, a piece of text or a spoken sentence. The
recipient processes the utterance and subconsciously attempts to find contexts that would
help in inferring the utterance. Relevance here can be said to mean the degree of effort thet
it takes to infer the meaning of a given utterance. An utterance with a high degree of
relevance is easier to infer than an utterance with alow relevance. (Sperber and Wilson,

1986:155-171)



An utterance usually has ameaning or amessage that is intended by the original
communicator to be transferred to the recipient in aform as close to the original intention
aspossble. This is especially true in advertisng. However, for the purposes of an
interview view, it could be said that some works of art, for example, are intended by the
original communicator, or artist, to especialy have adifferent meaning for different
recipients. In other words, each viewer of the piece of art forms their own conclusions of
what the meaning of the piece. Thus, the relevance of the artwork is low enough for each
recipient to infer adifferent meaning according to what contexts are available to each of
them

As said earlier, the pragmetic concept of an utterance in this case stands for the texts in the
brochure. It can stand for both the original and the trandated texts. In the field of tourist
brochures, this means that the utterance should be as explicit and easlly inferred as
possible, to reduce the amount of inferential work that the tourist must do and do not
present any incorrect or unwanted information about the tourist attractions. The specific
relation between relevance theory and trandation was also discussed by Ernst August Giitt,
whose ideas will be discussed later in this subsection.

The above can be applied to the concept of equivalence (and equivalents) in trandation,
which will be discussed more thoroughly in the last paragraph of this subsection. The
author of the source language text has an agenda and in the case of tourist brochures, it is
likely to promote the locations and events in a certain areafor both native and foreign
Tourists. Therefore, the trandator must do the same, so there should probably be a certain
degree of equivalence presen.

The trandator till has multiple choices to make about how the meaning will best be

delivered for the foreign language speaking, non-native audience.
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Gutt connected relevance Theory to trandation in the following way (see Guit, 1998:43).
According t him, the concept of optimal relevance, asdiscussed by Sperber and Wilson
(1986), is inherently possible to apply to the theories of trandation. To reiterate; the
recipient, when interpreting an utterance, will attempt to identify the speaker intended
context. The recipient will also assume that the context is needed to interpret the utterance
correctly, which, asstated earlier, is the interpretation that the speaker intended the
recipient to have. The recipient will then reach an interpretation that seems correct
according to the context and which is also worth the effort invested in the process. These
processes are usually subconscious, the recipient is not aware of them (Guitt, 1998:46).
When interpreting mainly textual utterances, what the text is labeled to be, i.e. asatire,
fact, fiction, etc. can further clarify the context to the recipient and help the interpretation
process. In such stuations, when the interpretation process is somehow aides, by context
or something else, it is said that the relevance is increased. Relevance can aso be increased
when the original communicator and the recipient both agree on the subject.

Depending on the context, the same utterance can have multiple interpretations. According
to Gutt (1998:49), variables such as the cuitural background of the recipient can alter the
context. They could also be said to metaphorically “be” the context. According to Guit
(1998:49), trandation is an interpretive use of language, from the point of view of
relevance theory.

Trandation restates in another language what some first stated in adifferent language. It
can be compared to quoting or speech-reporting. Thus, when trandating something
cultural, to an audience hose cultural background differs from the native population’s
cultural background, the translation can be compared to “quoting out of context”, which
can be harmful. Gutt uses the term “secondary communication situations”, due to the

overtly negative connotations of “quoting out of context” (Gutt, 1998:49).
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The original communicator usually does not consider the cultural differences when for
instance writing atourist brochure in the native language. It can contain completely
cuiture-bound terms and concepts which can be impenetrable to non-natives and possbly
even non-local natives.

It should be noted that trandlated brochure texts can be categorized in more ways than what
have been used here. Some trandators might trandate while keeping in mind the cultural
differences between the source language audience and the target language audience. Other
trandators may be trandating agiven text smply because the promoted service or evert
coud lose non-native customers because there was no information available in alanguage
that they could understand. In the first case, the trandator is attempting to market the
promoted service or event specifically to the non-native audience. In the second case, the
trandator is repeating what the original communicator has communicated about what is
being promoted. Usually, the original communicator does not consider cultural differences
when writing for the source language audience.

The trandator can also have achoice to leave certain things untranslated since they are
local cultural words or untranslatable place names. This is similar to Newmark’s concept
of transference. The foreign language reader will recognize that they are cultural words
and likely will not pursue the meaning of these words further, or at least will not mind that
they areleft explained in the brochures. Such cultural words can be said to have low
relevance, but the reader will be unlikely to attempt to infer their meaning.

An untrandated and unexplained place name would be of course an example for an overt
trandation. A Place name that is most likely untrandated but is, however somehow
explained, like the upcoming exanmple the Agadir brochure, would technically be a covert
trandation, since the target text audience is being addresses. More information on overt

and covert trandations will be presented in the next subsection.
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2. Analyses

In this thesis, brochures aswell asonline tourist meaterial have been studied.

The online material was subjected to Smilar analysis as the printed material, but one
should keep in mind that the Internet is much more flexible medium than the printed page.
A minor eror in the final version of aprinted travel brochure may beleft uncorrected due
to costs and time concerns. In awebsite, such an error can be corrected even after
publishing. A travel entrepreneur can also change the amount of, and update infformation
presented in the website for their location while keeping possible costs low and without
having the worry about brochure length.

Generaly in the printed brochures, the length of a section or a piece of text does not
usualy exceed one page. In online material, thanks to page scrolling, text sections can be
longer. Intourism webstes, extra information can be added about the local culture or
biosphere as abit of interesting trivia, while such information would already be known to
most native tourists. Tourism websites can also have multimedia content, such as image
galleries which would greatly increase the costs of a printed brochure, and embedded or
linked videos, which areimpossible to include in aprinted page, or even weather
applications that show the current weather situation (e.g. temperature, wind speed and
direction).

Websites can also have social media applications, such as Facebook comments or a
guestbook that can be viewed by anyone, to possibly see feedback or comments. It should
be noted that these kinds of differences between different language versions are most likely
not decided by the trandator, but by the entrepreneur, or tourism actor. Thus, the various
types of cuitural filters that have been applied are not necessarily al applied by the

trandator of the target language version.
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In this section, some chosen brochures have been looked in mind the concepts of
Relevance Theory, and the trandation methods of overt and covert trandation. The
concepts and terms of Peter Newmark have also been applied when their use has been
recognized. The brochures are not generally analyzed asawhole, but more specific
examples have been chosen and the concepts and tools mentioned in the previous section
will be applied. In some cases, the usage of specific items throughout asingle brochure
(that may have been compiled from muitiple sources and muitiple authors) may be
discussed. Generally speaking this means that the overt or covert nature of the trandation
will be determined, alongside the methods used by the trandators. After this, the
implications of this choice on the relevance and the intended perlocution will be discussed
in each analysis.

Tourist literature can be said to be a quite unique genre of literature. It is, in essence,
advertisng. However, tourist locations can be small in scale and highly cuitural, yet they
need promotion as many asany commercial products do. The traditional task of the
trandator usualy includes keeping the trandated text faithful to the original. However, it
coud be said that the trandation of tourist literature needs to uphold the intended
perlocution, i.e. the meaning of the source text. Thus, the traditional task has alesser role
in the face of attracting non-native tourists to the locations in the area. In the genre of
tourist literature trandation, this can be seen as acceptable, due to the aforementioned
requirement and misson of attracting tourists to the promoted location or event.The
analyses of the previous chapter depict some of the various ways that trandators can
transfer the meaning of a source text (modulate it). This is by no means supposed to be an
exhaustive study of the possible ways to trandate tourist brochures. The examples included
Various degrees of perlocutionary equivalence, referring to the concept discussed by

Hickey and reported in earlier sections. Hickey presented an important question in
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perlocutionary pursuits; “Do translators aim at perlocutionary equivalence?” (2004:77).
Hickey himself did not arrive at any specific conclusion, and the examples he studied were
dightly different than what were studied in this thesis, that is, the source text was in
Spanish and the trandations that he studied were in English and French.

According to Hickey, the trandators of his examples may have been more detached from
the source texts and may have done some decisions that hurt the perlocutionary
equivalence of the target texts due to not being aware of the significance in certain details
of the source text (ibid.). The details in question had significance in relation to the
attractiveness of the location. In

the examples analyzed in this thesis, there seemed to have been effort to improve the
perlocutionary equivalence of the target text, such as in the Ifrane brochure. While a
certain air of ruralness and cultural localness can be attractive, too much of it can lead to
low relevance and therefore lower attractiveness due to the opaqueness of the text to anon-
netive reader from adifferent cultural background. Relevance can thus be improved using
acuitural filter, acharacteristic of acovert trandation.

A cultural filter creates abuffer between the culture of the source text and the reader.
Cultural filters can be applied in different degrees, with the importance aswell as amount
of eguivalence between the texts decreasing as the cuitural filter is applied more strongly.
Sometimes the cultural filter can be applied so strongly that there is hardly any
trandational equivalence at al. However, it could be said that in some cases the relevance
would be higher and the perlocutionary equivalence has taken the place of trandational
equivalence, athough the value of cultural words in tourist literature should be forgotten.
An overt trandation can be attractive to tourists.

The tourism entrepreneur may wish to hold on to an air of localness or ruralilty by keeping

parts of the trandated text dightly harder to infer.
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Transferred words combined with functional equivalents were perhaps the most effective
keeping the balance between increasing relevance and transferring the perlocution of the
original, thereby increasing attraction. This method keepsthe cultural attraction asit keeps
the cultural word of the original, while providing relevance to the word with the functional
equivalent. Onthe other hand, transferred cultural words on their own can decrease
relevance, not aiding the transfer of the perlocution to the target text either.

Cultural equivalents were used the least, except in the Agadir brochure. Some of the
instances that were found in the analyses could perhaps be interpreted to be different
methods of trandation. However, we maintain that the instances that were reported to be
cuitural equivalents in the analyses were indeed that. Cultural equivalences eliminate the
presence of the source cuiture from the target text, and in increasing relevance, they are
quite neutral. They may hurt or help the transfer of perlocution, depending on how they are
used. An overtly cultural term or concept can be cuiturally filtered for the target culture to
make it more palatable. In the case of Agadir brochure, for instance, the use of cultural
equivalents is practically necessary to portray amore understanding of the Amazigh

society solidarity spirit’s image for non-native tourists.

Descriptive equivalents can be used to increase the relevance of a cultural concept by a
large amount, asthey can provide more contexts for the recipient than for instance a
functional equivalent. However, they do not necessarily achieve the intended

perlocutionary effect of attraction. Onthe other hand, when describing cultural items such
asfood, the attraction of the text may grow, in which case the intended perlocution of the
original can be said to have been transferred at least partially.

Perhaps the worst for both increasing relevance and transferring the intended perlocution is
the method of omission. Pieces of text can of course be omitted from the trandation if it

seens they hold no value for the intended perlocution or for the relevance of the target
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text. However, in some cases in which omission was used, such asthe removed welcoming
sentences in the taste of Morocco brochure, the transferrable of the intended perlocution of
the original texts can be said to be suffered.

Here, in the following, one may found an example of how, a particular brochure among
those we trandated from the source language (Arabic) into the target language (English),
functions. It’s pretty much the same pattern that we followed in our ten brochures’

trandations. These brochures, mentioned above, could be found in the trandation part.

We take some examples to see how modulation process is used in the brochures of the site

web: www.visitmorocco.com and www.batuta.com that are included in the Appendices

section.

2.1TheClimateand the Seasons

This brochure gives the reader an overal view of the Moroccan climate diversty. It tells
the tourist that Morocco can be visited at any time of the year. Beaches or mountains, it is
important to a potential visitor to know what temperatures and wesather conditions to
Expect at different times of the year. In this brochure, many of the cultural words, such as
place names are from the Amazigh language, instead of Arabic.

There are four sections in the brochure. Each section shows a different season and what
activities offered to the vistors by mentioning to them what region to choose.

Modulation has been used in the brochure in trandating from the source language (Arabic)
into Target language (English). The purpose of using modulation is to transfer of the
meaning without altering the message. The use of the relevance theory tends to strengthen
the initial purpose of the brochure which is to attract the biggest number of tourist possible

to the country.
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http://www.ibn.batuta.com/

The use of the Relevance theory is present in the brochure, especially by keeping the
Amazigh orign of the local toponomy (origin of the places’ names) in order to match the
prehistoric times of the local places and the Amazigh history which goes back to very old
times . Itis the case of “Ifrane” which represents a mountain areain the middle area
Ifrane means caves in the Amazigh language. The presence of several caves explains the
choice of the name by the local people.

Agadir is also amgjor destination in winter and spring. The principle of cultural filter is
also used by keeping the Amazigh world Agadir for this mgjor tourist city in southern
Morocco. Agadir represents a place where Amazigh people keep their crops in order to

find them in time of need.

2.2Craftsand Art de Vivre

In this brochure, tourists from all over the world can admire the popular genius of
Moroccan people. This popular genius is depicted by the variety of the handmade products
such as rugs and weaving, exotic crockery, leather and hides aswell asamazing table
decoration.

As far astrandation, we notice the use of modulation in trandating the original brochure
title: indeed, the Arabic expression “sb a ) & has been trandated tharks to the
modulation precede by the French expression “Art de vivre” which represernts itself a
borrowing from the French language.

Another modulation use has been used in translating the subtitle ““4s siie () 51 by the
English expression “Exotic crockery”. Indeed, the translator gives the reader the equivalent
point of view in the target language (English) in trandating the latest expression rather
than gving a literal trandation or atracing.

The relative theory is used to depict the pertinence in trandating the original version
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“ sl 58 by “Table Decoration”, That refers to different dishes and as the dish of

the beginning and the second dish ,ice, drinks, desert...,We fed in this trandation the
pragmetism and the straight forward style of the English language which focus on the
performance rather than the form.

The same relative theory is used in trandating the subtitle "4 Lall (& by leathers and

hides. In fact, this Moroccan art which goes back to ancient times is the handling of leather
by transforming it to beautiful, exotic, and useful jackets, rugs, and furniture. The famous
tanneries of Fez or Marrakech are part of the world heritage recognized by the UNESCO.
This art is so original to Morocco that the French have adopted the world maroquinerie
(things from Morocco) to describe leather goods, as the work is meticulous and the

products high quality.

2.3A stimulating Climate

This brochure show the amazing diversity of "the most beautiful country" in the world as
the local people like to call their country, Morocco. In fact, there is an activity to every
given tourist in any given time: One can ski, climb the mountains or hunt in the different
tourist destination that Morocco offers to its tourists.

Modulation is used in this brochure in one ofits section’s title. Indeed, the orignal, Arabic

title of one of the brochure sections “4alall sLud” has been trandated thanks to

Modulation theory by “still water runs deep”. Henceforth, we transferred the meaning from
the Arabic nominative sentence into the English verbal sentence under the title “still water

runs deep”.

The relative theory is also used in this brochure in translating the Arabic subtitle « duall

)kl 9 by the English subtitle hunting and game. Here, anyone can notice the pertinence
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of the relationship between the two trandations. Knowing that the target English speaking
people favor games during their vacations, the trandator has knowingly put in front the
activities that the tourists can enjoy in Infrane rather just the natural beauty of the region.
The last subtitle of this brochure was trandated by using the theory of modulation. Indeed,
we have seen atransfer of meaning from the source Arabic language

“hay s bl lklal o) wll«ino the target English language « Mourtain pastures and
countryside »,here we understand the pleasure that we can fedl through seeing nature and
enjoying the time that the shepherds spend far away from the noise of big cities,
Henceforth, the trandator took the meaning asa whole in the source language (Arabic) and
gave the equivalent point of view in the target language (English).

Any language specialist would notice the trandation of the first subtitle of this brochure.

Indeed, “ A J »=é " has been trandlated by the author by another season. The reason is

that English speaking people need more specific details due to the detail oriented nature of

Shakespear language while Arabic tends to be more general.
2.4 Sport in contact with nature

This brochure show the sports opportunities opened to travelers and tourists while
travelling to Morocco.

The advertising flyer shows avariety of sports activities such fishing and hunting,
climbing, riding white waters, caving, etc.

Modulation is used in trandating the original Arabic brochure section’s title

“ eV eyl by the English idiomatic expression “Bird’s eye view”. The relative
theory is also appropriate for this matter to this section’s title, for the pertinence is there.

Another subtitle was translated by using the modulation theory. Indeed, "sball sludl" was

trandated by « white waters », The trandator has transferred the meaning from the Arabic
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source language into the English target one and he/she means that water is the best thing

that god created without it, there is no life on earth.

The relative theory is shown in translating the brochure subtitle * 4 sdl Glal Al py
“Mountain-biking”. We notice here the pertinence for the target language speaker of using
the adjective mountain, for it is how they latest subjects use their bikes, for refreshing
mountain activities.

Another English speaking people activity was trandated from the original Arabic
“Jduall 8l 3%into the English single word “climbing » . The trandlator has used here
the modulation theory, for he transferred the conventional meaning from the source

(Arabic) into the target language (English).

2.5Sun and sand

The brochure covers the immense Moroccan coastline which is long by more than 2500
miles. The Modulation theory is used here in trandating the source language

¢ dabud) g pueadll Gldes by a verbal form “sunbathing™, for we transferred the original
nominative nature of the original Arabic expression into the target English, verbal nature,
which expresses action.

The relative theory was used in this brochure in translating the brochure’s subtitle

“% 53 a Nenaad) dad) “ py just “the new medina », for that everybody knows that
when we talk about a medina in North Africa means automatically that’s is old.
Henceforth, the trandator found that it wasn’t pertinent to use redundancy.

The brochure source language Arabic main title “ (bbs 1l 5 el 11" was trandated by
the target language English expression « sun and sand ». We notice that in the source

language, the trandator choose to highlight the beach as a place while he choose to picture
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the activity one can enjoy in the target language. We arereferring here about the subtle

trandlation of the Arabic word ¢ (=Ll » into the English word « sand ». Of course, it

couldn’t happen without the use of the relative theory by the author (trandator).

2.6 City of Casablanca

The brochure covers the City of Casablanca, the economic hub of the Kingdom of
Morocco. The orignal Amazigh name of the city is “Anfa” which means “a hill” in the
Amezigh language. It is also the largest city in the entire North Africa (Morocco, Algeria,
Tunisia and Libya). Its population of more than 8 million sees every morning the waters of
the Atlantic Ocean, which limits the west of the country.

The trandation of the brochure from the Arabic source language into the English target
language is mostly done by using modulation theory. Indeed, we have transfered the
meaning from the original Arabic tex into the target text by using the procede of
modulation. In our description of the city, we trandated words or phrases like

“ S8 27 by “bourgogne district”, which represent an equivalent in English. The
phrase “_» S Il elay o 1 o I wastrandated by « greater Casablanca » by using the

same procede of equivalence, thus, modulation theory.

We also used the relative theory because we judged it is pertinent to keep some of places’
names unchanged like “bab Marrakech”, “Ain Diab”, and “El habous”, etc. Indeed, it is
always better to keep the original toponomy in the source language origine, o it keeps all

its identity and speaks more to tourists and visitors in general

2.7 City of Marrakech

It is probably the most famous city and the mgjor tourist destination in Morocco.

Marrakech is a combined Word of “Amour” and “Akouch” which, respectively, means
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“the city of god” in the Amazigh language.Indeed, If you are looking for ahaven of
summer and heat, Marrakech will welcome you in its most beautiful time: between
September and May. Morocco's third largest city hosts its tourists with great affection,
opening its doors and colorful colorful markets to the world's tourism delegations, which
till seethis city asabeautiful symbol of the East, while Arabs and Muslims see it asan
open, flowing and welcoming city.We have used the modulation theory in this Marrakech
description brochure. Henceforth, we have kept some original Arabic source language
places’ names while translating them into the English target language like “Majorelle”,
“Oued Aseel”, and “Imilchi”.

The relative theory is aso used in order to keep pertinence while translating from the
Arabic source language text into the English target language text. We can see that in our
trandation of the Arabic expression ““"J sl 318 py jts English pertinent equivalent

“Folk Art of Riding horses”.

2.8 City of Meknes

It is one of the four Moroccan Empire cities with Marrakech, Fez, and Rabat. The word
Meknes comes from the Amazigh word “Imeknassen” which means warriorS or
combatants. A lot of Imeknassen tribe were in the expedition with Tarik ibn ziad in his
conquest of Spain, in 711.

Meknes had Access to UNESCO world heritage list. It is more naturally that we have kept
the original toponomy in our transtions from the Arabic source language text into the
English target language one. Thus, we kept the names like ‘“Zaytouna”, “sidi Bouzkri”,
“hamria” unchanged for the pertinence of our translation and in respect of the relative

theory rule.
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Modulation theory is also used mostly in al remaining aspects of the descriptive text in
order to give to the English speaking visitor the closest equivalent point of view of the
original Arabic text. Thus, we have transferred the meaning as faithful as possible by

taking in account the different rules of modulation theory that we had, thoroughly,

analyzed through our thesis.
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Conclusion

The aim of this study was to choose examples from the genre of tourist brochure
trandation and research how the decisions made by the trandator effect the perlocutionary
equivalence of the target text to the original, or in other words, how the meaning of the
source text is transferred into the target text, therefore keeping or increasing the attraction
presert in the target text. It was aso determined whether the trandated texts were either
overt or covert trandations as proposed by House (2004). This theoretically would have
helped to separate the trandations into two binary categories, but it was found that there

were some overlapping features in some of the trandations.

The data that was collected worked fairly well for the purpose of this study. There was a
aufficient amount of meteria to analyze and most of the data that was collected was quite
suitable for analysis. Of course, the idea for this study was born from viewing the data in
the first place, so the aptness of the data is no surprise. The online meteria, especially the
Moroccan Tourism Office website, was especialy interesting to look at due to the ease of
access and the possibilities made available thanks to the versatility of the online media. It
could perhaps be interesting to see more examples like the Agadir brochure, with as many
asfive trandations in different languages, and compare the different language versions and

the decisons made by the trandators.

For future studies, online data, meaning tourism websites, could be a worthwhile option to
look at. There is however apossbility thet the information on the webste, like anything on
the Internet, can be dtered or even removed. Nevertheless, there can be avast number of

things that could be researched from online resources.
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The theoretical framework of this study, namely Sperber (1986) and Wilson’s Relevance
theory, Newmark’s propositions (1988b), and House’s concepts, along with Hickey’s and
Gutt’s (1988) writings were also very useful and wethink that the support they provided
for the study was good. So far, we don’t really find anything lacking in the framework,
even though some of the concepts were included in the framework later on. The analyses
were of course aresult of the dataand the theoretical framework, which were good for the
purposes of this study. Therefore, we think that the analyses were successful. What was
surprising in the results was the fact that the trandators had in fact attempted to improve
the transferrable of the intended perlocution, and in some places, succeeded. Another
unexpected fact was the differences between different language versions that were present
in the online material. For instance, the amount of additional information presented by the

English language version of the Moroccan Tourism office’s website was surprising.

Potential uses for the resuits of this thesis could be for instance to inform trandators in the
commercial business of how to best improve relevance and the transferrable of intended
perlocution. Another way to utilize the resuits could also beto instruct the trandators to
avoid the methods that have anegative effect on the aforementioned relevance and

intended perlocution, and by proxy, the attraction of the brochure.

The results of the study reveal that in some cases, the trandators do in fact seem to
recognise the importance of relevance and the transferral of intended perlocution, thus
striving to improve relevance and take measures to aid the transferral of intended
perlocution. In other cases, the trandators did not seem to hold relevance and perlocution

in importance.
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4. Appendices

4.1 English Arabic Glossary

Art devivre slad) o8
Bird’s Eye View Y e W
Bourgogne TGRS
Climbing Jhadl alaa
Exotic Crockery ds gila )l
Folk Art of Riding Horses Jsadll 4, yiid
Greater Casablanca ¢Sl el Al
Hunting and Game Al al) g Aual)
Leathers and Hides FESIRVI
Mountain Biking A 5o Sla Al

Mountain Pastures and

daphl) U g o) sl

Countryside

Sand WA
Still Water Runs Deep 43814l olsal)
Sun and Sand (BLEd g (uadd)
Sun Bathing daluwd) g (uadd) clalaa
Table Decoration dailal) oy g8

The New Madina

5 apand) A& gl ALad)
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White Waters

5Ll ol

4.2 Arabic English Glossary

Exotic Crockery ds gita Ol )
Mountain Biking Azl pgd) cla ya
Grester Casablanca s slandl )
Hunting and Game Akl g dua
Sand (Bl
Sun and Sand (B g (uad

The New Madina

daaal) Addial) dlida

Mountain Pastures and Countryside

daphl) jBUl g 21 e

White Waters slall olual) 4881AY olse
Still Water Runs Deep 438)a)) olsa
Bird’s Eye View Y G by
Climbing Jhall gl
Sun Bathing daliwdl § uadd)l cilalaa
Bourgogne A8 A
Leathers and Hides sl @
Folk Art of Riding Horses JoAll 4, jisd
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Art devivre sl ¢

Table Decoration Bailal) ¢y g8

4.3 Moroccan National Tourist Office

PERSONAL INFORMATION

The Personal Information about Internet Users collected through the Internet
Site visitmorocco.com is handled in accordance with the provisions of Law
No. 09-08 on the protection of natural persons as relates to the processing
of personal data. As such, the Site visitmorocco.com has been reported to
the National Commission for Controlling the Protection of Personal Data
(CNDP).

The personal data collected on the Site visitmorocco.com is intended for use
by the Moroccan National Tourist Office (MNTO), which may also share it
with its subcontractors for the purposes of managing the site and the
services available on said site.

Data provided voluntarily by Internet Users is employed by the MNTO in its
role as processing manager for the purposes of managing Internet User
accounts and access to the services available on the Site.
The data collected may also be used to send the Site's newsletter to Internet
Users once they have given their consent.
In compliance with the aforementioned law, Internet Users have the right to
access, amend and delete their Personal Information and to object to its
processing on legitimate grounds. To exercise this right, Internet Users may
send a letter by mail with their first and last name, contact phone number
and copy of their national identity card to the following address: Angle Rue
Oued Al Makhazine/ Rue Zalaga-BP 19-Agdal — Rabat - Maroc

Morocco offers up avast variety of landscapes, ranging from beaches to
mountains to desert to urban jungle. It is also a country where this diversity
is matched by a real commitment to environmental principles.

Since the creation of the Moroccan Responsible Tourism Charter and the

Moroccan Sustainable Tourism Awards, the country has been committed to
ensuring its tourism industry is eco-friendly and sustainable with a series of
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standards. Each year, a growing number of businesses and tourist
destinations in the country are recognized for their environmental
responsibility.

To date, 13 Moroccan beaches have been awarded the Pavillon Bleu
distinction. There are also many hotel and lodging facilities throughout the
country that have earned the Green Key. All these eco-labels aim to highlight
the environmental efforts of their owners.

When it comes to Energy, Morocco is also a stand-out with its high-profile
Noor Power Station, the world's seventh thermodynamic solar power plant.
This is a major public works project—though it is first and foremost
Moroccan, it is also aworld effort in terms of expanding the use of
renewable energy.

4.41bn Batuta Site Web

About Batuta

Muhammad Ibn Battuta was a medieval Moroccan traveler and scholar,
who is widely recognized as one of the greatest travelers of all time.
Over a period of more than 30 years, Ibn Battuta explored Africa, the
Middle East, and most of Asia. Today, the Batuta brand stands for the
same spirit of exploration as Ibn Batuta did 700 years ago.

Founded in 2012, Batuta is providing daily to over 15,000 customers the
means to discover the world of hospitality across the globe. In our
online store we are offering more than 250,000 hotels in over 250 global
destinations.

Our Vision, Mission and Ambition

The Middle East is becoming increasingly attractive as a hospitality
region, benefiting the local population as well as visitors from other
parts of the world.

Batuta aims to be the 360° hospitality reference brand, offering you as
our customer genuine value for money services. Batuta stands for
tailored hospitality solutions, transparency, piece of mind, and support
at each stage of the experience process.

Global View, Local Insights
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On a daily basis, our team of hospitality experts is carefully selecting
and sharing the best hospitality offerings that suit the requirements of
the modern customer. Having our roots in the Middle East helps us in
understanding your requirements. In addition, our vast local experience
enhances our hospitality services for those visiting the Middle East.

Best Choice of Accommodation

Our online store offers you the best accommodation selection for each
occasion. Whether it is a family event, a business trip, a romantic
holiday, or pilgrim's journey, we have the best customer-appreciated
accommodation.

Our dedicated customer support team is fully equipped to service you in
the Arabic and English language and to provide tailored advice
regarding the best locations, the most suitable accommodation
solutions and amenities that suits your requirements best.
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4.5 Original text and itstranslation
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3.1 Sun and sand

The leading seaside resort in Morocco deserves its title. A 10kmtlong  beach of fine sand

and more than 300 days of sunshine ayear.

Sunbathing and swimming

With its miraculous climate, providing amnimum of 300 days of sunshine ayear, and its
10km+long beach, Agadir has al you need for agreat seaside holidays. Agadir is a member
of aprivate club which is part of the world's most beautiful bays. It contains a marina

which can receive several hundred pleasure boats.

Seaside

The developed coastal road allows you to stroll along more of the sea front, apopular place
for awalk at any time of day. It offers acomplete panorama of the whole bay. Don't miss

visiting the port which is constantly buzzing.

The old kasbah

Destroyed by the earthquake of 1960, the kasbah no longer has its crenellated ramparts.
Nevertheless, this elevated site has a complete view of the bay, the port and the new town.

It is enchanting at sundown, when the light is flecked with gold.

The new medina

Slightly to the south of the city center, this is a place to be discovered with great delight:
the new medina was reconstructed from the 1990s onwards by Italian architect Coco

Polizzi. Careful urban development, craftsmen and Restaurants. It is an original and bold
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success, where the Moroccan soul till survives. The jewelry souk and the Moorish café are

more than worth the detour.
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3.2 Theclimate and the seasons

Beaches or mountains: it is important to know what temperatures and weather conditions

to expect at different times of the year.

Visiting in spring

Morocco offers the guaranty of excellent quality sunshine for most of the year. The spring
is particularly warm and pleasant. In spring temperatures are around 23-26 °C in Agadir
and Marrakech. The trees are in bloom and the mountain peaks still have snow on them...

meking for fantastic photos.

Visiting in summer

The hot summer temperatures are kept in check on the coast by the sea breeze. Onthe far
side of the upper Atlas Mountains, the south of the country experiences high temperatures
(38 °C on average). Take advantage of the cool and the exquisite climate of the mountains
in summer. For example, asin the Ifrane valey (at 1 650m dltitude) with its pastures,

woodlands and waterfalls. In Morocco, asuitable climate is never far away, no metter the

Season!

Visit in winter

The Atlantic and Mediterranean climate provides mild temperatures al year round on the
coasts. On the uplands, winter is cold and damp. That is why you can go skiing in the
mid-range Atlas mountains which are covered in snow, at the same time thet others are

swimming in Agadir!
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Visit in fall/autumn

This is the season for rest: nights are longer and temperatures fall inland. The winter rains

have not yet arrived and it is ill pleasant to swim in the sea.

To remember

The temperate Moroccan climate makes it possible to enjoy the richness and diversity of

the country al year round. Come and enjoy it!

42



OV A (A Aad) N g — gl - dua -

04/02/2017 il Aalead () g

E WWW. VISInorocco.co

MAROC

ot tu"

5 ama (Dl oY g Lilalil 5 35l sl () g et aSlany ISy IS A sha ) (e 6 el () 81 (8

il JS i 5 Biaall Ui 53 i) i) Apmdall 3 ) salls | i el 58

s A J gad

1

$lis ) e 05 ) o) 411650 Lo sE3 BT o s 00 s ) e 358 e

Ay GLA\;LLN ualzuj‘ 4xalill19 Q\JM} CJJ:M ",9’3!.".,3,4 dbaa A g ‘gj:,j\ O gia \):M}S:‘S
A yai ) sl Vs gl Al cl janie dpa il cillailall J gl die oK1 5 g 3oyt Jaa

(Gl il el i die 3 pdlia ¢ 810 (S 20 ST eyt By 53

433/ slyall

o oLl Sy erlalie 4IS e alf b el 31 5 (m A8 5l ppnal) sn3

G claudl & g5 IS LS| lai) 2 Lgssa ol dpana i Jans g ¢ g2 Hl1 5 () saliad) lland

43



(oS5 Jlia 48 gl a3 538 5 5 (3o Y (el geald el yall dnplally | geicial cai gillanad

lellia oS HUaiily Lago cllanYld
..L‘\\thb A:\-AAM

Al el dadaia L S5 ol 8] gl ¢ oaliai Y (il dpnpadal) ddlaadl s jlalie il
Glle oy 5355 Al dalaall 4y 5l sleadl gy a3 050 5k LS cdan dy o 3l il )

Ao s ) A Al oSSy Luall ADUa) aa s A jrall 3 sl M) s gu Ay iy Tt dlies

i i ddane L) i 8y ALy sk A (550 (pad e 488y 20l Hhall (e

A8 g 4l 4 gl 3 ) gl aa J lla g el
dgagadal) JBU g ) all

Llial) ol el 548l gl CaLaSiul s dpmpntall (LY 5 3 ) AL wS5dE) (e | suiinl
8na Ll (s it A Cilaal) e dllea il 5 gl el 1S5 4310 Y clile
G dalie e sxiad) " ) 581" 400 &) 55 e aall Jiraas) 5 A Jas s jliSa

_EJJL':J\ Jj#\

ALl A el A e i clgale (3l LS 8 il el o s 5f A1

,;Mj%%)BﬁMML

Office National Marocain du Tourisme — v visitmorocco.com

44



3.3 A stimulating climate

In Ifrane, the air is so fresh it isinvigorating. Markets, excursions, fishing, hunting and

skiing. Take advantage of the natural resources of the national park at any time of year.

Another season

Ifrane, perched at an altitude of 1650m, provides freshness in summer and snow in winter.

The ski resort of Michlifen, 19km south of the town, and the dopes of Mount Hebri has

great dopes to hurtle down once the chill setsin. A unique experience and possbilities of

cozy accommodation right at the foot of the sopes.

Still water runs deep

Ore of the treasures of Ifrane is its lakes and rivers. Come pike or trout fishing in the heart
of an unexpected Morocco, in preserved and unchanged surroundings. No meatter what you
catch, enjoy the unspoilt nature without reserve, forget stress and watch the bobbing of

your cork. Fish won't be far away!

Hunting and game

An incomparable natural area, the Ifrane region is also ahunting area. Hares, boar,
partridge — local wildlife roams freely in the superb forests neighboring Morocco's "Little
Switzerland". From dawn, accompanied by experienced guides, head out on the traill of a
abundant and incredibly varied game. A research station studying animal behavior

accurately and carefully monitors the game stock.
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M ountain pasturesand countryside

Take advantage of your stay in Ifrane to explore the natural areas and discover the volcanic
plateaus, the mountain pastures and the splendid cedar, maple and poplar forests. Among
other marvels, the Afennourir Lake spreads over nearly 1000 acres surrounded by cedar

forest. It is afavorite destination for many species of rare birds.

To remember

Ifrane, Morocco's "Little Switzerland”, has aclimate and natural ervironment well-suited

to restoring health and energy and to calm and rest.
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3.4 Sportsin contact with nature

From skiing to parachute jumping, awide range of activities and operair sports are

enjoyed right in the heart of Morocco.

Skiing

The combination of travelling by mule and skiing (known as "mule-skiing”) in the High
Atlas mountains, cross-country skiing in the cedar forests of the Tabular Middle Atlas and

Alpine skiing at the resort of Oukaimeden or Michlifen, near Ifrane.

Climbing

Morocco is home to several remarkable stes: Aremd, the Djebel Aroudane, the Taghia

gorges, the Sirwa Massf and Mount Tidighin in the Rif. Climbing Mount M’Goun

of Mount Toubkal, the second highest sunmit in

(40 L
Africa after Kilimanjaro, takes rllj o days for experienced climbers.
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Fishing and hunting

While pike and tench are more common in Lake Tidit, brown trout can be fished in the

wadis of Ahansal, Assif Melloul, M’goun and in the upper Tassaoute. For surf-casting and

deep-seafishing, head to Dakhla Bay. Hunters should head for the Bin El Ouidane and

Arboua regions, and the ring of Ouaouizert.

Riding

A country of horsemen, Morocco has successfully continued the equestrian tradition.
Horse rides are organized in the western High Atlas, the Middle Atlas and the Saghro and

Sirwa massifs,

M ountain-biking

The pleasures of mountain-biking are celebrated at al the tracks of the western and central
High Atlas, the Saghro and Sirwa massifs, as well asMount Tidighin in the Rif and in the

desert.

White waters

Canyoning at the Aqua-n-Tazart and the Aqua N’Taghia, rafting in the spring in the
Ahansal wadi and the Assf Mélloul, kayaking in Ourika and Assif Nfiss, the Talembote

Wadi and Mount Tidighin in the Rif: awide variety of pleasures!

Caving
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Morocco has an impressive number of caves and underground networks. Among the most
famous are the Friouato cave, near Taza — which was opened for vistors at the start of the
last century — Toghobeit, to the south of Chefchaouen (713m deep) and the Goran cave,

between Oualidia and Safi, which was already explored at the time of the Phoenicians and

houses cave paintings.

Bird'seyeview

Fly high paragliding in the High Atlas or parachuting in Beni Méellal. Also take advantage
of several aeria routes on board a Cessna 207 available leaving from Marrakech. Does a

ULM flight tempt you? You can fly over the Marrakech region and/or the Atlas valleys.

To remember
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3.5 City of Casablanca

Largest city and also the largest city in the entire Maghreb (Morocco, Algeria, Tunisa and
Libya). Its population of more than 8 million sees every morning the waters of the Atlantic

Ocean, which limits the west of the country.

A large metropolis brings together two cities. Casablanca, Mohammadia Casablanca is the
foreign word for the Moroccan city of Casablanca, Morocco's edia and two other
provinces, al of which are called: Greater Casablanca. Its climate is moderate, with an
average annual temperature of 18 degrees. It is affected by merine influences such as
humidity and wind, which help to temper the summer heat and moderation in winter. Itis

the city of tall palm trees and white houses, areal pearl unlike any other city in the world.

The privacy of this great city does not stop at being the most beautiful city on the
Moroccan coast overlooking the ocean. It is the economic capital of the country and its
largest and most important airport in the country and its most important destination in

Africa.

The historical center of the city is embodied in the old city surrounded by a wall and
several doors, most notably the "Bab Marrakech'. The parts of the city are well known for
the large neighborhoods known as Art Deco in the eastern part of the Old City, which
includes the administrative district, the Arab League Park, the Bourgogne district in the
west and the Hassan |1 Mosgue at the seashore. The heart of the city is the old city,
business center, mgjor hotels and embassies. In the east there are industrial areas and

popular neighborhoods, such as the Slum district Sidi Moumen.

Casablanca is acity rich in varied and exciting tourist attractions, such asYasmina Park

and the Arab League Park; Al Habas neighborhood and workshops of traditional industry;
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The Andalusian-style square of Mohamed V, with its large mosgque where people gather
around at night; the Hassan Il Mosgue, the third largest mosque in the world; the villa and
the arts museum; The Old Town, the Marrakesh Gate and the Central Market. It has annual
festivals, the most important of which are: Casablanca Festival and a festival for young
musicians. There are those who say that the new city in Casablanca is nicer and better than

the old city, but of course you have to get there and judge yourself.

And do not forget the port: The new marina in Casablanca adds elegance and modernity to
the old port, and roaming there in the era of Morocco is only equivalent to roaming in the
early morning. They call it Corniche Road here, and it looks like a quadrangle with its
largest beach, the ocean shore, and in the south it is exactly Ein Diaab beach for those who

love swimming and snorkeling.

This city was known throughout the20 th century in the Western world and was presert in
war corflicts, especialy in World War 1. The film produced in this city, Casablanca, is
one of the most important western films in the history of contemporary cinema, and Robert
Mickey, an international screenwriter, is considered the best screenplay scenario ever. The
movie is so famous that someone who talks about Casablanca to a Westerner may ask at

first sight: Casablanca, the film or the city?

Some lovers of this city will say with confidence: The two are just as beautiful

56



S pa Ay

paiinsf shl (Ll Jaal 3 i (3S) 58 43 ) sy Clanall (0 Bl e Giagi cuiS 1)
LB gusl 5 Lgal ol Anild ¢ S Cadany Lgaadils it o prall 8 Agae ST Cllis, gilof Jl
Sean 130 Aipaall 028 8 55 J1 5 e 1) ciallal) Aalilall 2 gh s ol Aailall 5 dall 453l

ALiEia g Al g Aatisie Agae (g galesall 5 0 jall Lead (5 g Lad (3 il Wl

) Aad) o3a (3) susl aa aalii 5 QIS & Aipaall 028 gay (e Ay Glas YE IS ye b
JSLe | o gl cLdY) aals dals ) ) shoa of aSiSay AexdaY) g il slall g Guadall s shaally
Gsmd)l I Jaal) llia ey ey )S pall dalldl a5 el SHLESY) 3 Wieie §) gl g dags

OS5 il i g g Luall 4d g (531 ¢ Sl (ol

G5l (e s kil day (g cplall saad Bk dgle i Ml 5" el (S50 (b
oo by il s sddl Bilas ol ) jlad Aaliaal) Al ) Jo ) sale Aipas ) J g sl
A3l ) s Sy (531 Gl (05l s ) g pee 5 Al e adn (3 Ll jaal) (sl
fo il Glie el 1)l Aad) 8 Jlsadll e diay Lae UL VY o Ll sl

A VY ale cldls ) Aaall e3gd 3y el

GeSla¥) Call Canie ) ) sed st o) ) Apaadl ldaial @la ) A il o o el (Say
O edseadl Sally Geniaial (ual il S (Say5 5 jmaall ol allae die IS e Caghsl
dae gy Chnaa 0 1 g 5y () 5 (o ldY) aala dali Adapaall aliall aaf 8 G S 5 A0 g | sling
Of el im (Jall ) glall Vi ol (Rodaiy) o B )l all)

ALl aal) Ay jrall b ) 385 1) Aaaill alul) aclaa aad slaily yuS Laliy | sagy

57



Voo 8s Lin Bgn ) g5l Cpdll gy oW1 QYT iy 138 gl Cpallall Lol ) e 5 ¢ aaiag

S0 Gl B ol e gl i e olnd

) Al Bl LS AS ) S je ARl el Jla 2l cin plA T30S A
piadl) iy dana Jall Al iia (e DU SLaiD Sy o yaall A gl GHEN S al) S

(Omanldl 8l ) 08 Caly o3l ) ) ¢ saglly

Jany Canall 1Y) Capall el (a5 ) a J8Y) 5o o Lgadl 54 3 Aladall 3 5l G aa g
4l Al 5381 s e iciall 351 a e e O (S dlias lllad Al ods
Y15 o gall M e Bl o ld Jall 5 oY) st s )il oaliva g Atk g 4l )y
zlao¥) 2 deay o (S Ena (81 e e i) Jdle) 8 g a1 LedleY) 153l i 5o
z1AY Aaibe 5l ke glass ASe Y 1 shais 1555 ¢+ ) adn 5 31 (e sl

A (e Gl AN

Aa 3 gy 055 00 Aalud) b o seainall pplliall il g cuady 3 ll g s (e
) ¢ jmia 8 Jlaad) o & gad 8IS i gl ot o Lag 5 ¢(3S) e elail 843, jo Ay g b

Anadl dsadlall

58



3.6 City of Marrakech

If you arelooking for ahaven of summer and heat, Marrakech will welcome you in its
most beautiful time: between September and May. Morocco's third largest city hosts its
tourists with great affection, opening its doors and colorful colorful markets to the world's
tourism delegations, which still see this city asabeautiful symbol of the East, while Arabs

and Muslims see it as an open, flowing and welcoming city.

In Marrakesh, 24 bathrooms, symbols of this city, all converge and intersect with the
markets of this city full of perfumes, clothes, sweets and food. You can reach the courtyard
of Al-Ifnra Mosque to eat delicious appetizers and refreshing barbecue in the stalls scattered
in this central square, and from there enter the large traditional market, which is good for

loss and tracking of smells and colors.

In Marrakech, the Wad Aseel River was built on it by abridge to cross the legs. After the
archway, it is necessary to reach the magnificent Majorelle garden filled with vegetables or
the Mamounia Gardens, which differ from the brown-brown color that dominates the city
and its cities. It is the same brown color that adorns the old wall of the city, surrounded by
17 doors, giving the city afeeling of travel through the ancient history of this city, founded

in 1062.

The adventurous can fly in the exotic airship or head to the Museum of Idamic Art to take
acloser look at the landmerks of this civilization. In the cafeteria surrounding the
courtyard of the mosgue, you can buy three daily newspapers (Arabic, French or English)
and drink local Moroccan tea until noon, before they are very active towards arestaurant in

the old town. Traditional Moroccan meals are served in aluxurious and distinctive mold,
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topped by delicious appetizers. This is how thousands of Europeans who bought houses

here and decided to spend the rest of their days under the Great Atlas.

A large city that stretches comfortably under the feet of the Atlas Mountains are crowded
in the centers of movement as appropriate for the city which forms the cuitural center of
the state of Morocco. But to stay away from the hustle and bustle of the bustling city you

can enjoy the serene calm that surrounds the tombs of the honorable Samaritans.

The city's favorite time to vist is the warmer months of the summer months, but the
summer holds an interesting activity that can compensate for the heat of the summer: the
Folk Arts Festival with its dancers, dancers, actors, firefighters, snakes and sprinters: The
Ethiopian wedding season that takes place in Imlachil, near Marrakech, where the number
of couples who will enter the marriage together can reach 40 pairs. So please: aplace and a

time full of romance to remove the diamond ring from its bottle.

But no matter how your plans change and you are in Morocco, try not to leave this exciting
city 3 days before you arrive. Angry crowds may be angry at the large square and will not
accompany you on along horseback ride around Marrakech, and you may not have time to

tour the beauty of the nearby Sahara desert.
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3.7 City of Meknes

Meknes in Amazigh means "warrior”, the capital of Meknes-Tdfilalet district, divided into
two main parts: the new city and the old city. The founders of this city were so ambitious
that they were interested in its development and construction. They called it Versailles

Morocco, like Parisan Louis XIV in Paris.

After being subjected to French colonization in the 20th century, the French decided to
develop and modernize it, building the new European-style city with its various facilities,
buildings, orchards and streets. Its mild climate in the summer (tends to cold winter) made
it acomfortable home for Europeans and others, and around the Meknes region to aregion
where olive farming is abundant, and olive oil is known for its quality, along with excellent
vineyards, most of which are exported to Europe. Therefore, Meknes is an essential center

in Morocco in terms of agriculture and agriculture.

In addition to agriculture, Meknes is surrounded by a magnificent mountain range, most
notably Ofran, which tourists like to call the "African continent”, full of beautiful villas,

with a ski area at the mountains of Mudin and Héré.

The Idamic architecture and the traditional heritage of Meknes remain one of the most
proud of its people. The door of the Rais, the new door, the door of the Thursday, the door
of Mansour, the horseshoe and the trays of trays, the ancient city, its mosques, its many
minarets, its temples and its corners. Therefore, Meknes had access to the UNESCO World

Heritage List.

There are some important tourist areas that can not be visited without access to the city,

such as: Sidi Bouzkri residential area is overcrowded, Hanriya, the modern business

63



district, the old Hadim Square, the old market and the gardens of the ropes and the old city

with its walls and its features such asknives and street fortresses.

The Mosgue of Zaytouna is one of the oldest mosques in Meknes and Morocco in general.
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Summary

The topic of this thesis concerns the trandation of tourist brochures and how the
message of the original text, along with the intended perlocution, is transferred to the
trandated text. The thesis mainly looks at trandations from Arabic to English. The
andlysed trandations were found from ten brochures that were collected from the
Moroccan office of tourism, and another website that promote locations in Moroccan
cities. The brochures promote locations situated in Morocco which promotes the food
culture , The climate and the seasons, Crafts and Art de Vivre , A stimulating climete,
Sports in contact nature, Sun and sand, City of Casablanca, City of Marrakech and City
of Meknes of this country. The theoretical background for the text includes Relevance

Theory and the linguistic concepts of locution, and perlocution.
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